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SUPPORTING DELIVERY OF CORE KNOWLEDGE CONTENT – PROFESSIONALISM AND ETHICS
ET-FOUNDATION.CO.UK
T LEVEL IN MEDIA, BROADCAST AND PRODUCTION 

INTRODUCTION
Content area 6: Professionalism and ethics is part of the core curriculum for the T Level in Media, broadcast and production. It is essential that learners understand the principles of professional codes and standards and how they are applied in the creative industries. By the end of this series of lessons, learners should have an awareness of common ethical dilemmas in Media broadcast and production and be able to provide solutions to situations presented. Providing solutions is a key life skill which is needed by learners to be successful in their T Level studies and future employment.
This resource has three sections:
Framework for Learning (FfL)
The resource includes a FfL. This covers 20 hours of learning. There is a diagram to show how the content of these hours has been sequenced and scaffolded. There is also a narrative that explains the sequencing and scaffolding in more detail.
Lesson plans
There is a lesson plan for each stage in the sequencing and scaffolding of learning in the FfL. Lesson plans include details of the support materials that are required to support delivery, including those found in this resource.
Support materials
The support materials identified in the lesson plans are also available towards the end of this document.
NOTE:
There is a separate slide deck to be used with the lessons.


SECTION 1: FRAMEWORK FOR LEARNING
The Framework for Learning (FfL) has been designed to support an applied approach to the delivery of Core Content area 6: Professionalism and ethics of the T Level in Media broadcast and production (MBP). The resource specifically targets:
· CK6.1: The principles of professional codes and standards and how they are applied within the creative industries.
· CK6.2: Common ethical dilemmas individuals and organisations may face within the creative industries.
This resource includes applied examples in the MBP industry. 
Sequencing and scaffolding
The FfL shows one approach to scaffolding and sequencing learning. The resource has been designed around three phases which includes 10 lessons. All lessons are designed to be delivered in order. Each phase builds on the Core knowledge to support a deeper level of understanding and develops analytical and evaluation skills as follows: 
Phase 1: Lights 
This phase introduces the concepts of professionalism and ethics. There are four lessons in this phase, which focuses on the principles of professional codes and standards, including confidentiality, data management and protection, work etiquette and ethical practice. This phase draws on real life examples from the MBP industry.
Phase 2: Camera 
This phase builds on Phase 1 by developing learners’ understanding of professionalism and ethics contexts in MBP. This phase includes case study information which is designed to develop analytical and evaluative skills and support the application of learning. The application of learning relates to different common ethical dilemmas that individuals and organisations may face within the MBP industry linked to professional codes and standards. This phase presents solutions to ethical dilemmas for learners to analyse and evaluate. There are three lessons in this phase. 
Phase 3: Action 
This phase builds on Phases 1 and 2, developing learners’ ability to scrutinise ethics in business practice. This phase further develops analytical and evaluative skills, by bringing in more complex situations and factors linked to professionalism and ethics. This phase moves from learners being presented with solutions to learners proposing their own solutions, based on their analysis and evaluation of information. The overall learning and outcome of this phase is to propose ethical business solutions. There are three lessons in this phase. 
The following diagram shows the sequencing and scaffolding of learning. It highlights the development of analytical and evaluative skills and the learning steps to be able to propose professional ethical business solutions.
AoC is delivering this programme on behalf of the Education and Training Foundation. This programme is funded by the Department for Education.
AoC is delivering this programme on behalf off the Education and Training Foundation. This programme is funded by the Department for Education.
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SECTION 2: LESSON PLANS
This section includes 10 lesson plans. The lesson plans follow the Framework for Learning. The lesson plans include the:
· lesson title
· targeted specification content coverage
· lesson number in the sequence
· total amount of time required to deliver the lesson
· teacher and learner activities to be undertaken throughout the lesson
· resources needed to deliver the lesson (see note below)
· details of how the lesson supports the development of English, maths or digital skills (where appropriate)
· details of how the lesson can be adapted to meet learners with specific needs
· next steps in learning such as homework activities and links to the next lesson.
Note: 
There is an assumption that the learning environment will include the following:
· whiteboard/smartboard or similar
· materials to take notes (e.g. pens, paper, audio recorder, digital device and software)
· equipment to present a slide deck and video (e.g. projector, smartboard)
· digital devices for all learners (e.g. laptop, tablet)
· internet access
· learner access to word-processing, spreadsheet and presentation software.

AoC is delivering this programme on behalf of the Education and Training Foundation. This programme is funded by the Department for Education.
Lesson 1
	Title: Workplace etiquette and standards
Targeted content reference: 
CK6.1 The principles of professional code and standards and how they are applied within the MBP industry
CK6.1.3 Work etiquette
Lesson sequence number: 1
Timing: 2 hours

	Prior learning: 
Job roles in MBP industry, in particular runners, camera people and press assistants
5.1.1 Health and Safety at Work etc. Act 1974 (including The Work at Height Regulations 2005, The Manual Handling Operations Regulations 1992, The Management of Health and Safety at Work Regulations 1999, The Health and Safety (Display Screen Equipment) Regulations 1992)
5.1.10 Implications of non-compliance (health and safety)

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what is going to be achieved from the series of learning for this resource. Explain what this lesson will focus on. Set the starter task. Explain it is an individual task. 
	Listen, take notes and ask clarification questions if required.
	Reusable adhesive
Workplace etiquette and standards questions
Workplace etiquette and standards answers

	
	Circulate to ensure learners are clear about the requirements of the starter task.
	Individually, write down what workplace etiquette is.
	

	
	Facilitate feedback from starter task.
	Feed back understanding of workplace etiquette.
	

	
	Show the definition of workplace etiquette. Ask learners to individually compare definition with own definition.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to check learners are clear about the requirements of the task.
	Individually, compare definition and as required edit own definition. 
	

	
	Explain what a code of conduct is. 
Highlight how both work etiquette and codes of conduct create a positive working environment. 
	Listen, take notes and ask clarification questions if required.
	

	30 minutes


	Allocate learners into pairs. Advise each pair to discuss the questions relating to dress code.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the discussion. 
	In pairs, discuss dress code questions. Make notes. 
	

	
	Facilitate class feedback. Invite one pair at a time to present one key discussion point. Summarise workplace dress code etiquette. Ask learners to contribute ideas about other dress code etiquette. 
	In pairs, present key discussion points to the rest of the class.
Contribute to a class discussion.
	

	
	Explain that there are different types of dress codes. Give a brief overview of each, providing MBP examples of when or where each would be appropriate. Ask learners questions to see if they can give examples of the types of clothes worn for each dress code. Start with the Oscars. 
	Listen, take notes and ask clarification questions if required. Answer questions. 
	

	
	Describe what personal protective equipment (PPE) is. Give the example of a sound engineer and how they wear ear plugs. Explain why sound engineers wear earplugs (e.g. in the context of music concerts, film sets, etc.). Provide other examples of PPE used by other people working in MBP. Ask learners what PPE is used in MBP. 
	Listen, take notes and ask clarification questions if required. Answer questions as directed by teacher. 
	

	
	Show image of the lighting engineer working at height. Ask learners what PPE they can see in the image. Discuss PPE required for the role. Encourage questioning throughout. 
	Listen, take notes and contribute to questions about PPE.
	

	30 minutes
 
	Set jungle task. Allocate learners into small groups of three to four learners. Allocate half of the groups the role of a camera person and the other groups the role of a runner.
	Listen, take notes and ask clarification questions if required. Move to allocated group.
	

	
	Circulate to ensure learners are clear about the requirements of the task. 
	In small groups, complete jungle task. 
	

	
	After 10 minutes, join two groups together (camera person group with a runner group) and ask them to present responses to one another and then compare dress code and PPE requirements. 
	Working with peer group, present discussion points to one another. Compare the dress code and PPE similarities and differences of two roles. 
	

	
	Provide examples of good workplace behaviour, attitude and communication in MBP.
	Listen, take notes and ask clarification questions if required.
	

	30 minutes
	Split the class into four and give each group a flipchart and pens. Explain the requirements of the work etiquette task. Allocate each group an organisation from the list on the slide. 
	Listen, take notes and ask clarification questions if required. Move into allocated group.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	In allocated groups, write a work etiquette section for a code of conduct on the flipchart paper provided. 
	

	
	Ask learners to display flipcharts on their desk or pin on the wall. 
	Display flipchart. 
	

	
	Tell learners to remain in the same groups. Ask learners to circulate around the room to review other groups’ flipcharts. Instruct learners to annotate the flipcharts, highlighting areas of good practice and areas for improvement. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate around flipcharts adding own comments.
	In allocated groups, annotate the flipcharts highlighting areas of good practice and areas for improvement.
	

	15 minutes
	Set plenary individual exam-style questions. Distribute Workplace etiquette and standards questions.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task. 
	Individually answer questions. 
	

	
	Allocate pairs. Ask learners to swap answer with peer. Peer to provide improvements to the answers. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Peer review question answer and provide improved response. 
	

	
	Ask learners to swap answers back. Distribute Workplace etiquette and standards answers. Go through answers with learners.
	Swap answers back. Listen and compare to own answer. Make notes. 
	

	
	Set next steps. Explain it is an individual task. 
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: The lesson uses a visual PPE image to help with understanding. For the group tasks, peer buddies can be allocated. For the exam style question, a scribe can be allocated. 
Extension: The jungle task has extension questions to develop understanding of other contexts for the dress code and PPE of the camera person and runner. For the dress code task, ask an extension question: would the PPE and dress code differ for other filming jobs? How would they differ? Why would they differ?

	Next steps in learning: 
Research the following for an MBP job role of personal interest: 
· specific training required for the role
· dress code
· what a Production Safety Passport (PSP) is. 





Lesson 2
	Title: Confidentiality
Targeted content reference: 6.1.1 Confidentiality
Compliance with policies related to privacy, confidential information and personal information
Use of non-disclosure agreements (NDAs)
Requirement for informed consent
Lesson sequence number: 2
Timing: 2 hours

	Prior learning: 
6.1.3 Workplace etiquette and standards and how they are applied in MBP settings

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Explain the starter task requirements. Allocate pairs. 
	Listen, take notes and ask clarification questions if required.
	Images
Plenary questions

	
	Circulate to ensure learners are clear about the requirements of the task. 
	Compare job role training and dress code similarities and differences. 
Discuss one benefit to a freelancer in production of having a PSP. 
	

	
	Facilitate class feedback, highlighting similarities from each group. Ask each group to share one benefit of a Production Safety Passport (PSP). Summarise key benefits on a whiteboard or flipchart. 
	Feed back to the rest of the class, as directed by the teacher.
	

	30 minutes
	Facilitate class discussion: what do you think a privacy policy is? 
	Contribute to the class discussion. Take notes. 

	

	
	Present what a privacy policy should include. Give the learners a checklist.
	Listen, take notes and ask clarification questions if required.
	

	
	Set the requirements of the privacy policy research task. Split the class into three groups and distribute flipchart paper and pens. Allocate each group an organisation: a national broadcasting company (e.g. BBC), film studio (e.g. Sky Studios) or regional radio station. Ask learners to research the policy for the organisation and then assess the policy against the key nine-point checklist.
	Listen and take notes. Move to allocated group. 
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Research the privacy policy for the allocated company. Highlight key information included and assess the policy against the nine-point checklist. Highlight strengths and weaknesses of the policy on flipchart paper. 
	

	
	Facilitate class feedback, inviting each group to present the strengths and weaknesses of the privacy policy researched. Summarise key points and as a group discuss any improvements. 
	Feed back strengths and weaknesses of each privacy policy to the rest of the class, as directed by the teacher. Contribute to class discussion. 
	

	30 minutes
	Present what an NDA is. Provide examples of confidential information and probe learners for other examples. 
	Listen, take notes and give examples of confidential information. 
	

	
	Direct learners to the ‘Information on non-disclosure agreements’ page of the Equity website. Set the requirements of the task. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Individually, read ‘Information on non-disclosure agreements’ on the Equity website. Answer questions for the task. 
	

	
	Facilitate a class discussion about the answers to the equity questions. Summarise key points, explain why Equity is a reliable source and when it is appropriate to use an NDA. 
	Feed back answers to the rest of the class, as directed by the teacher.
	

	
	Set NDA exam-style question. 
	Listen and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions
	Answer the NDA exam-style question. 
	

	
	Ask learners to swap answers with a peer. Provide the sample answer and ask learners to peer mark the response adding comments to improve the answer. 
	Listen and swap answer with peer. 
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Peer mark response. Once complete, return marked answer to peer. Answer any questions relating to feedback. 
	

	30 minutes
	Present what informed consent is. Ask learners if they can provide examples of how informed consent may be used when filming inside a private residence. 
Present the role of Ofcom. Explain that Ofcom, the UK’s communications regulator, oversees broadcasting, telecommunications and postal services, ensuring consumer protection, promoting competition and upholding standards in these sectors. Present role in relation to broadcasting. 
	Listen, take notes and provide examples of consent. 

Listen, take notes and ask clarification questions if required.
	

	
	Split the class into three groups. Set the requirements of the task. Allocate each group one of the following images:
1. Live reporting of a house fire.
2. Live opening of a new school. 
3. Live reporting at a hospital accident and emergency department. 
Distribute each group an image linked to their filming situation. 
	Participate in the group task.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Produce an informed consent document appropriate to the allocated situation. 
	

	
	Facilitate feedback from each group. Ask each group to summarise the key points required in an informed consent document for their allocated situation and the reasons why.
	Feed back informed consent requirements for allocated situation.
	

	15 minutes
	Set the requirements of the plenary task. Distribute Plenary questions.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Answer questions. 
	

	
	Collect completed questions.
	Hand in to the teacher on completion.
	

	
	Set next steps. 
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: When learners are researching the organisation privacy policy, a scribe can read the information. For the privacy task, a learner with SEND can be partnered with a buddy. 
Extension: In addition to the Equity and Ofcom tasks, learners can research other bodies that regulate the MBP industry. 

	Next steps in learning:
Research ethical production practices in MBP. Each learner to be allocated a different organisation. Learners to research the website for allocated MBP organisation and find any information on the website about ethics. 




Lesson 3
	Title: Ethical practice
Targeted content reference: 6.1.4 Ethical practice
Ethical sourcing of resources and materials
Protection of vulnerable people
Talent/contributors support available pre and postproduction
Embedding ethical considerations in decision-making, production operations, meeting corporate social responsibility (CSR)
Lesson sequence number: 3
Timing: 2 hours

	Prior learning: 
Lessons 1 and 2
How to participate in a debate
Roles of finance manager, journalist, editor, animator, film editor, virtual effects coordinator, animator, marketing manager, sustainability manager, musician, actor, sound engineer, make-up artist, stunt artist, music promoter, film director, film location scout, set designer and special effects wardrobe

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Explain the starter task requirements. Allocate small groups. 
	Listen, take notes and ask clarification questions if required. Move to allocated group. 
	PowerPoint
Debate teacher guidance
Fictitious CSR case study

	
	Circulate, asking probing questions and correcting misconceptions.
	Discuss information found on the website relating to ethics. Write answers onto a digital collaborative wall.
	

	
	Summarise ethics from the list on the collaborative wall. Ask class to define ethics. 
	Listen and take notes. Contribute to definition of ethics. 
	

	30 minutes
	Present information about ethical practice, protection of vulnerable people and ethical core principles. Ask probing questions throughout.
	Listen, take notes and ask clarification questions if required. Answer probing questions as directed by teacher. 
	

	
	Set the requirements of the task. Distribute Fictitious CSR case study. Allocate pairs. Distribute flipchart paper and pens. 
	
	

	
	Circulate and ensure learners are clear about the requirements of the task.
	Individually read the case study. 
Write suggestions about how Telly Time can improve its CSR on flipchart paper. 
	

	
	Facilitate class feedback. Ask pairs to share suggestions of their improvements. Take one suggestion at a time until all suggestions have been given. Summarise key points. 
	Listen, take notes and ask feedback suggestions as directed by teacher. 
	

	30 minutes
	Present information about ethical sourcing of materials and talent/contributors’ support. Explain what ‘honey trap’ is. Ask probing questions throughout.
	Listen, take notes and ask clarification questions if required. Answer probing questions as directed by teacher.
	

	
	Set the requirements of the task. Refer to Debate teacher guidance. Present the topic for the debate and allocate roles. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Individually, research role and topic.
Individually, prepare for debate.
Collaborate with group members to prepare overall group debate argument. 
	

	30 minutes
	Explain ground rules for the debate. 
	Listen, take notes and ask clarification questions if required.
	

	
	Act as a neutral moderator, guiding the discussion to stay on topic.
	Participate in class debate.
	

	
	Summarise the key points from the debate on a whiteboard or flipchart. 
	Listen, take notes and ask clarification questions if required.
	

	15 minutes
	Set the exam-style question.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Answer the ethical dilemmas question.
	

	
	Ask learners to swap answers with a peer. Provide the sample answer and ask learners to peer mark the response adding comments to improve the answer.
	Mark peer answer, adding improvements. 
Swap answer and answer any feedback questions. 
	

	
	Set next steps.
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: Give learners with SEND cue cards for the debate. If a learner has oral communication challenges, the learner can type their points into a shared collaborative wall. 
Extension: Discuss the financial challenges of investing in CSR. 

	Next steps in learning:
Individually, research how businesses protect customer data.





Lesson 4
	Title: Data management and protection
Targeted content reference: 6.1.2 Data management and protection
Compliance with the data protection principles
Compliance with organisational security procedures, including appropriate use, storage and processing of data
Use of appropriate access and permissions
Appropriate sharing and archiving of assets
Lesson sequence number: 4
Timing: 2 hours

	Prior learning: Lessons 1–3 
What an ICT acceptable policy is

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Explain the starter task requirements. 
	Listen, take notes and ask clarification questions if required.
	Fictitious UK Media company case study
Solutions to the problem

	
	Circulate to check learners are clear about the requirements of the task.
	Individually write down own understanding of data protection.
	

	
	Facilitate class feedback.
	Feed back understanding of data protection as directed by teacher. 
	

	45 minutes
	Present the information about the Data Protection Act. Give examples of how the principles can be applied in the context of a media internet provider. 
Present organisational security procedures and examples that relate to the MBP industry. Ask learners how the examples reduce risk and if they can think of any other examples. 
	Listen, take notes and ask clarification questions if required.


Contribute to class discussion.
	

	
	Set the requirements of the task. Split the class into groups of three or four. Distribute Fictitious UK Media company case study.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Read the case study. 
In allocated groups, discuss the case study. Analyse which principles of the Data Protection Act were breached. 
	

	
	Ask groups to allocate a group leader to feed back to the rest of the class.
	Appoint a group leader to feed back your findings.
	

	
	Facilitate feedback from the groups. 
	Feed back to the class. Take notes from each group. 
	

	45 minutes
	Present what is meant by sharing and archiving of assets. Give advertising example. Ask learners if they can think of further examples.
	Listen, take notes and answer questions as directed by teacher.
	

	
	Present what is meant by access and permissions and give examples.
Ask learners if they can think of further examples.
	Listen, take notes and answer questions as directed by teacher.

	

	
	Explain the requirements of the task. Distribute Solutions to the problem. Explain that this task relates to the previous case study. Allocate small groups. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.

	Individually read the Solutions to the problem document.
In allocated group, discuss the appropriateness of the solutions.
List recommendations for further measures. 
	

	
	Ask groups to allocate a group leader to feed back to the rest of the class.
	Appoint a group leader to feed back your findings.
	

	
	Facilitate feedback from the groups. 
	Feed back to the class. Take notes from each group. 
	

	15 minutes
	Explain the plenary task to the learners.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Individually respond to questions relating to the theatre company.
	

	
	Set next steps.
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: For the Fictitious UK Media company case study, an oral version of the case study can be provided. 
Extension: For the Solutions to the problem task, learners can produce a brief outline of an ICT acceptable use policy for UK media. 

	Next steps in learning: 
Create a spider diagram showing the key features of the Data Protection Act with examples relating to the MBP industry.





Lesson 5
	Title: Compromising on quality of content
Targeted content reference: 6.2.1 Compromising on quality content
Lesson sequence number: 5
Timing: 2 hours

	Prior learning: 
Lessons 1–4
5.1.1 Health and Safety at Work etc. Act 1974 (including The Work at Height Regulations 2005, The Manual Handling Operations Regulations 1992, The Management of Health and Safety at Work Regulations 1999, The Health and Safety (Display Screen Equipment) Regulations 1992)
5.1.10 Implications of non-compliance (health and safety)

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Set the starter task requirements which assess learners understanding of health and safety. Advise it is an individual task. 
	Listen, take notes and ask clarification questions if required.
	Film Set accident
Film Set control measures
Heaven’s Gate case study

	
	Circulate to ensure learners are clear about the requirements of the task.
	List five health and safety hazards in your setting.
	

	
	Facilitate class feedback. List examples on flipchart/whiteboard. 
	Share examples with the class. 
	

	
	Present examples of health and safety hazards in relation to MBP. Ask for further examples. 
	Listen and take notes. Contribute further examples to the list.
	

	45 minutes
	Present Breaking news slide to the class. Facilitate a discussion about what health and safety and security regulations have been compromised.
	Contribute to the class discussion.
	

	
	Explain the requirements of the task. Distribute Film Set accident and Film Set control measures hand-outs. Split the class into small groups.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Evaluate the effectiveness of the health and safety policy and control measures. 
	

	
	Facilitate a class discussion. Note key points on a flipchart/whiteboard. 
	Feed back your findings to the rest of the class.
	

	45 minutes
	Present examples of what causes an MBP organisation to compromise on quality of content. Ask learners for additional examples.
	Listen, take notes and provide examples as directed by teacher. 

	

	
	Explain the requirements of the task. Distribute the Heaven’s Gate case study. Advise learners it is an individual task and that they should answer the questions in writing. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Individually read and analyse the case study. Note answers. 
	

	
	Facilitate class feedback. Ask learners to share their answers. Present slides on quality compromise and impacts and discuss as a group. 
	Feed back the impacts of compromising on quality. 
	

	
	Present summary of considerations to avoid compromises. 
	Listen, take notes and ask clarification questions if required.
	

	15 minutes
	Explain the plenary individual task to the learners. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Write answers to questions. 
	

	
	Facilitate feedback. Ask learners to share their answers as a group. 
	Share answers with the rest of the class as directed by teacher. 
	

	
	Set next steps.
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: Give learners with SEND a teacher recording of the Heaven’s Gate case study to support learners with any reading disorders. 
Extension: Learners can evaluate the impact of compromising on cost of theatre production props and costumes. 

	Next steps in learning: 
Compare a self-made grime video on YouTube with a professionally made video. Provide an example artist such as Stormzy.
Prepare notes about how the quality of the content differs. 




Lesson 6
	Title: Misleading information
Targeted content reference: 6.2.2 Misleading information
Lesson sequence number: 6
Timing: 2 hours

	Prior learning: 
Lessons 1–5
6.2.1 Compromising on quality of a product, content or service

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Set the starter task requirements which recap the previous lesson. Learners to be advised to explain how self-created content can compromise the quality of the product.
	Listen, take notes and ask clarification questions if required. 
	Belle Gibson case study
Stronger regulations to protect consumers from misleading information
Southport case study
Solutions to avoid misleading information
How to identify fake news

	
	Facilitate the class discussion.
	Contribute to the class discussion.
	

	
	Explain to learners what is meant by misleading information regarding a product or content. Present examples. 
	Listen, take notes and ask clarification questions if required. 
	

	
	Ask learners to think of further examples of misleading information in the MBP industry.
	Contribute to class discussion, giving further examples of misleading information in MBP industry.
	

	
	Summarise key points and examples on a flipchart/whiteboard. 
	Listen, take notes and ask clarification questions if required.
	

	45 minutes
	Present what is meant by misleading information relation to the MBP industry. Present examples. 
	Listen, take notes and ask clarification questions if required.
	

	
	Present how to summarise information.
Distribute Belle Gibson case study. Advise individuals to summarise the key information in the case study.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Summarise the Belle Gibson case study.

	

	
	Split the class into small groups. Present task. Distribute flipchart paper and pens. Advise learners to summarise key points discussed on the flipchart. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Discuss with peers the misleading information about the app and the impacts of the misleading information on the consumer and Belle Gibson. 
Summarise key discussion points on a flipchart. 
	

	
	Present impacts of misleading product information slide. 
	Listen, take notes and ask clarification questions if required.
	

	
	Facilitate class feedback, asking each group to share summaries and to categorise each impact into legal, financial, reputational and physical and mental health. 
	Categorise impacts. 
	

	
	Distribute hand-out: Stronger regulations protect consumers from misleading information. Advise learners to individually read the hand-out.
	Individually read the hand-out. 
	

	
	Ask learners whether stronger regulations would provide a suitable solution to misleading information such as Belle Gibson’s. 
	Write an individual summary of how consumers can be protected from misleading product information.
	

	
	Facilitate class discussion. 
	Contribute to class discussion.
	

	
	Summarise the main points on a flipchart or whiteboard.
	Make a note of any points missed in own summary.
	

	40 minutes
	Present how to protect consumers from misleading information.
	Listen, take notes and ask clarification questions if required.
	

	
	Distribute Southport case study. 
	Individually read Southport case study.
	

	
	Ask class to share the impacts to the public of the fake news. 
	Share impacts to the public with the rest of the class as directed by teacher. 
	

	
	Distribute Solutions to avoid misleading information. 
	Individually read Solutions to avoid misleading information.
	

	
	Facilitate class discussion. Ask the class whether the solutions suggested would protect the public from misleading information. 
	Participate in class discussion. 
	

	20 minutes
	Set the requirements of the plenary task on  fake news. Advise learners the news can be on any topic of personal choice. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Individually write one paragraph that includes fact and fake news.
	

	
	Set next steps. Distribute How to identify fake news. Allocate pairs. Ask learners to swap fake and fact news paragraph with peer. 
	Listen, take notes and ask clarification questions if required.
Swap the article with partner.
	

	Other: 
English: The learners are practising summarising techniques in Belle Gibson case study task.

	Adaptation: 
SEND: Learners can be asked to produce an image of a product or service rather than write a paragraph about fake news. 
Extension: Learners can consider other solutions for the Southport case study or Belle Gibson case study.

	Next steps in learning: 
Read How to identify fake news. Identify the fake news in peer’s news paragraph.





Lesson 7
	Title: Bias within the MBP industry
Targeted content reference: 6.2.3 Inclusion of bias within a product or content
Lesson sequence number: 7
Timing: 2 hours

	Prior learning: 
Lessons 1–5
Understanding of bias

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Set the starter task requirement which recaps on the previous lesson. 
	Listen, take notes and ask clarification questions if required. 
	Royal Shakespeare Company case study
Hex case study

	
	Circulate to ensure learners are clear about the requirements of the task.
	Discuss fake news in peer’s paragraph. Compare answers and discuss reasons for the fake elements of the news. 
	

	
	Ask learners what the key points are in the How to identify fake news hand-out. 
	Answer questions as directed by teacher. 
	

	45 minutes
	Present examples of bias relating to the MBP industry.
	Listen, take notes and ask clarification questions if required.
	

	
	Split the class into two groups. Allocate each group two situations. 
	
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Discuss the consequences of bias.
	

	
	Facilitate feedback. Each group to explain the consequences of bias to the rest of the class. 
	Feed back to the rest of the class. 
	

	
	Present consequences of bias.
	Listen and take note of any points missed. 
	

	
	Present strategies used by the MBP industry to reduce bias.
	Listen, take notes and ask clarification questions, if required.
	

	
	Allocate pairs. Ask learners to discuss how well the strategies would avoid bias for each situation. 
	Listen, take notes and ask clarification questions, if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
Facilitate group feedback. Ask each pair for one opinion. 
	Discuss how well the strategies would avoid bias for each situation.
Contribute to class feedback. 
	

	45 mins
	Present reminder of the role of the Advertising Standards Authority (ASA) in protecting consumers from bias. Present unconscious bias. 
	Listen, take notes and ask clarification questions, if required.
	

	
	Distribute Royal Shakespeare Company case study and ask learners to read and summarise the bias. 
	Individually read the case study and summarise the bias. 
	

	
	Allocate small groups. Explain the requirements of the task. Allocate each group one of the following:
· costume
· casting
· marketing
· recruitment for lighting, directors, sound etc. 
· script content.
	Listen, take notes and ask clarification questions, if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.

	Evaluate the solutions to address the bias detailed in the Royal Shakespeare Company case study. 
Produce guidelines on flipchart paper. 
	

	
	Ask learners to display flipchart. 
Ask learners to gather around the costume group. Facilitate feedback from the group. Rotate to the other groups until all have contributed. 
Summarise key points after each group has given feedback. 
	Display flipcharts. 
Feed back to the rest of the class as directed by the teacher. 
Take notes. 

	

	15 minutes
	Present plenary. Allocate small groups. 
	Listen, take notes and ask clarification questions, if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Discuss unconscious bias with peer. 
	

	
	Facilitate feedback. Ask each pair for one opinion point. 
	Feed back opinion. 
Take notes. 
	

	
	Explain next steps. Distribute Hex case study. Advise it is an individual task. 
	Listen, take notes and ask clarification questions if required.
	

	Other: 
English: Learners use the summarising skills they have practised for the Royal Shakespeare Company case study task.

	Adaptation: 
SEND: In the group task, put learners with SEND with a more able learner.
Extension: Learners can look at more than one area of bias for the Royal Shakespeare Company case study task. 

	Next steps in learning: 
Summarise why Hex case study is exemplar for reducing bias in the theatre industry. 





Lesson 8
	Title: Unethical market research
Targeted content reference: 6.2.4 Unethical market research
Lesson sequence number: 8
Timing: 2 hours

	Prior learning: 
Lessons 1–7 
6.1.4 Ethical practice
Learners should know how to structure a report

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. 
	Listen, take notes and ask clarification questions if required. 
	Facebook case study
News of the World case study
News of the World teacher guidance


	
	Facilitate homework feedback about why Hex is an exemplar for reducing bias in the theatre industry. 
	Contribute to class discussion. 
	

	45 minutes
	Present unethical market research and key aspects. 
	Listen, take notes and ask clarification questions if required.
	

	
	Distribute the Facebook case study to learners. Set the requirements of the Facebook scandal task. Advise learners to propose a solution so that Facebook avoids data sharing without consent. Advise that it is an individual task and written format. 
	
	

	
	
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions. 
	Individually read the Facebook case study. Propose a solution so that Facebook avoids data sharing without consent. 
	

	
	Ask learners to hand in the written solution for teacher to mark. 
	Hand in written solution. 
	

	45 minutes
	Present different types of unethical market research in MBP.
	Listen, take notes and ask clarification questions.
	

	
	Distribute News of the World case study to learners. Explain the requirements of the individual task. 
	Listen, take notes and ask clarification questions.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Individually read the case study. Analyse the case study and propose solutions to avoid unethical market research.
	

	
	Facilitate class discussion. 
Refer to the News of the World teacher guidance. Summarise the unethical market research and lessons learnt only. 
	Contribute to class discussion. 
Listen and take notes.
	

	15 minutes
	Explain requirements of the plenary task. Allocate pairs.
	Listen, take notes and ask clarification questions.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Swap your solutions with a peer.
After reading peer case study, make improvements to your own solutions.
	

	
	Refer to the News of the World teacher guidance. Advise learners of the solutions that are now in place.
	Listen, take notes and compare to own solutions. 
	

	
	Set next steps.
	Listen, take notes and compare to own solutions.
	

	Other: 
English: Learners develop their summarising skills when analysing the Facebook and News of the World case studies. 

	Adaptation: 
SEND: An oral recording of the News of the World case study can be provided rather than a written version. 
Extension: Learners can research parental rights on social media. 

	Next steps in learning: 
Research copyright law and any proposed Artificial Intelligence (AI) changes. Summarise the key points of the law and proposed AI changes. 





Lesson 9
	Title: Plagiarism
Targeted content reference: 6.2.5 Plagiarism of others’ work
Lesson sequence number: 9
Timing: 2 hours

	Prior learning: 
Lessons 1–8
Learners understand plagiarism and copyright law

	Timing
	Teacher activity
	Learner activity 
	Support materials

	10 minutes
	Set out what the lesson will cover. 
	Listen, take notes and ask clarification questions if required. 
	Yesterday case study
Yesterday teacher guidance
Risks for the next generation of musicians
Risks for the next generation of musicians – teacher guidance

Suggested answers

	
	Facilitate class discussion about homework findings. Ask learners to feedback about copyright law and proposed AI changes. 
	Contribute to the class discussion.
	

	45 minutes
	Present details about the Copyright, Designs and Patents Act, what is copyright protection and what it prevents. 
	Listen, take notes and ask clarification questions if required.
	

	
	Explain the requirements of the Yesterday task. Distribute Yesterday case study. Explain that this is an individual task. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Read and analyse the Yesterday case study.
Propose solutions to avoid plagiarism in film. 
	

	
	Allocate small groups. Advise groups to discuss own solutions, noting any ideas. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate and note key solutions discussed. 
	Discuss solutions to avoid plagiarism in film, noting any new ideas.
	

	
	Refer to Yesterday teacher guidance. Summarise key points and solutions observed while circulating around the class. 
	Listen, take notes and ask clarification questions if required.
	

	45 minutes
	Distribute Risks for the next generation of musicians. Explain the requirements of the task. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate, asking probing questions and correcting misconceptions.
	Individually read Risks for the next generation of musicians hand-out. 
Propose solutions to avoid plagiarism in music. 
	

	
	Allocate pairs. Advise pairs to discuss own solutions. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate and note key solutions discussed.
	Discuss solutions to avoid plagiarism in music, noting any new ideas. 
	

	
	Refer to Risks for the next generation of musicians – teacher guidance. Summarise key points and solutions observed while circulating around the class.
	Listen, take notes and ask clarification questions if required.
	

	20 minutes
	Explain the requirements of the plenary – refer to the plenary slide. Explain it is an individual task. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Answer five questions. 
	

	
	Ask learners to swap answers with a peer. Distribute Suggested answers. 
	Swap answers. 
	

	
	Go through each question with learners. 
	Mark peer questions. 
	

	
	Explain next steps. Give learners the web link. 
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: Provide a reader and scribe for the Yesterday case study and Risks for the next generation of musicians hand-out.
Extension: Listen to the AI Beatles song referred to in the Risks for the next generation of musicians hand-out and compare with The Beatles song. 

	Next steps in learning: 
Individually research the Government website. Make notes on how to register a design, trademark or patent. Read the website information and make key notes for future reference. 




Lesson 10
	Title: Propose ethical business solutions
Targeted content reference: 
CK6.1: The principles of professional codes and standards and how they are applied within the creative industries
CK6.2: Common ethical dilemmas individuals and organisations may face within the creative industries
Lesson sequence number: 10
Timing: 2 hours

	Prior learning:
Completion of lessons 1 to 9
How to write a report
How to use digital review tools

	Timing
	Teacher activity
	Learner activity 
	Support materials

	15 minutes
	Set out what the lesson will cover. Advise learners that this lesson brings together all the learning from the resource. Explain the starter task, distribute Professionalism and ethics questions. 
	Listen, take notes and ask clarification questions if required.
	Professionalism and ethics questions
Professionalism and ethics answers
Fictitious Global Studios case study
Self-reflection form


	
	Circulate to ensure learners are clear about the requirements of the starter task.
	Individually, answer questions. 
	

	
	Ask learners to swap responses with a partner. Distribute Professionalism and ethics answers. Ask learners to mark peer responses. 
	Swap responses.
	

	
	Circulate and answer any questions relating to the sample answers. 
	Mark peer responses. 
	

	
	Ask learners to swap answers then recap professionalism and ethics, reminding what they have learnt. 
	Participate in class discussion. 
	

	40 minutes
	Explain the requirements of the task. Distribute Fictitious Global Studios case study. Allocate learners access to a computer. 
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Individually, read Fictitious Global Studios case study. 
Produce a digital report that proposes solutions for Global Studios.
	

	45 minutes
	Allocate learners into pairs. Explain the requirements of the peer review task. Advise learners to use digital review functions when providing feedback (allocate 20 minutes).
	Listen, take notes and ask clarification questions if required. Move into allocated pair. Share report with peer.
	

	
	Circulate to ensure learners are clear about the requirements of the peer review task.
	Email report to peer. 
Read peer report. 
Complete a review of the report, adding feedback digitally.
Email report back to peer. 
Read report, clarifying any feedback with peer as required. 
	

	
	
	Complete a review of the report, adding feedback digitally. 
	

	
	Distribute Self-reflection forms. Advise learners what the task requires. Advise the feedback needs to be substantiated and include peer feedback (allocate 20 minutes).
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the self-reflection task.
	Individually, complete Self-reflection form. 
	

	
	Ask learners to share one key improvement with the rest of the class. 
	Share one key improvement. 
	

	15 minutes
	Set plenary individual exam-style question. Distribute Professionalism and ethics question.
	Listen, take notes and ask clarification questions if required.
	

	
	Circulate to ensure learners are clear about the requirements of the task.
	Individually, answer question. 
	

	
	Ask three learners to share their answer. Explain what would make it an excellent answer. Ask for a show of hands who rated their response as excellent, good and needs improvement. 
	Mark professionalism and ethics answer.
	

	5 mins
	Set next steps.
	Listen, take notes and ask clarification questions if required.
	

	Adaptation: 
SEND: Answers have been provided for the starter question, which provide a model for learners with SEND. Learners with SEND may require a reader for the case study and a scribe to write the report. For the peer marking task and the peer review, learners with SEND should be paired with a more able learner.
Extension: The report caters for different abilities and allows stretch by the number of solutions that can be considered. 

	Next steps in learning:
Research the BBC code of conduct for employees. Evaluate how well the code of conduct covers confidentiality, data management and protection, work etiquette and ethical practice. 





SECTION 3: LESSON SUPPORT MATERIALS
This section includes the hand-outs, images, templates and case study materials referred to in the Support materials section of each lesson plan.


The following materials relate to lesson 1: Workplace etiquette and standards
Workplace etiquette and standards questions
Workplace etiquette and standards answers


Workplace etiquette and standards questions 
A press assistant is involved in all areas of the press centre and deals with a multitude of media queries from around 300 international media sources. The role requires excellent communication and customer service skills and experience of working under pressure. Press assistants work on the press hub reception desk, issue press accreditations and press packs, and deal with media requests.
1. Describe an appropriate dress code for a press assistant. 
2. Explain why the dress code is appropriate. 
Extension question
Discuss the importance of the press assistant having excellent communication skills.


Workplace etiquette and standards answers
1. Describe an appropriate dress code for the press assistant. 
A clean, ironed shirt or a jumper with no logos, unless it is a company one. The press assistant could wear a skirt or trousers suitable for the office environment but not jeans or tracksuit bottoms. They could wear clean trainers, as they may have to run around to find information for media requests.
2. Explain why the dress code is appropriate. 
Smart clothing is important as the press assistant / receptionist will be the first person that is seen as people enter the building. The press assistant / receptionist represents the public face of the company.
Trainers would be more practical for the press assistant / receptionist to run around in, rather than high-heeled shoes, which could be a health and safety risk. Also, trainers are more comfortable than dress shoes if they are on their feet for most of the day.
Extension question
Discuss the importance of the press assistant / receptionist having excellent communication skills.
The press assistant / receptionist would be the first point of contact for the company. It is important that they can communicate well so they present a positive first impression, as this can affect the corporate image of the company. The role requires putting together press releases. It is important that they can spell and punctuate accurately because mistakes in written communication can harm the reputation of the company.



The following materials relate to lesson 2: Confidentiality
Images


Images
Image 1: Live reporting at a house fire.
[image: A news broadcaster interviewing a person in front of their house which is on fire.

]
Image generated by ChatGPT.



Image 2: Live reporting at a school opening.
[image: Live reporting from a new school opening. A cartoon of a group of school students in uniform celebrating the opening of their new school building.]
Image generated by ChatGPT.



Image 3: Live reporting at a hospital A&E department.
[image: Live reporting from an accident and emergency unit at a hospital. A doctor is interviewing a patient in the hospital.] 
Image generated by ChatGPT.


Plenary questions
1. Give two examples of when professionalism is required when dealing with an actors’ private medical conditions.
Answer:

2. A cup of coffee has split in an area that is going to be used for filming. 
Explain how the spillage should be dealt with. 
Answer:

3. List three areas of inclusion required in a privacy policy.
Answer:

4. Describe one media situation when an NDA would be necessary.
Answer:

5. Explain why a vulnerable person requires additional support when it comes to informed consent.
Answer:



The following materials relate to lesson 3: Ethical practice
Debate teacher guidance
Fictitious CSR case study



Debate teacher guidance
1. Split the class into two groups. Allocate half of the class ‘for’ the use of artificial intelligence (AI) in the media industry and the other half ‘against’ AI in the media industry. 
2. Advise the group of the debating topic: is the use of AI in the media industry ethical?
3. Hand out roles relating to each group. Ask learners to allocate a role each. If there are additional learners, roles can be duplicated. 
4. Make sure that learners have access to the internet so that they can research their role and topic in more detail in preparation for the debate. 
5. Advise learners to prepare some notes for the debate. 
6. Set the classroom so that each side in the debate faces one another.
7. Set ground rules for respectful communication and avoid interruptions. 
8. Teacher to take the role of the chair/moderator. Allocate 20 minutes to the debate. 
Roles ‘for’ 
	Finance manager
	Virtual effects coordinator
	Marketing manager

	Journalist 
	Animator
	Make-up artist

	Editor 
	Film editor
	Sustainability manager



Roles ‘against’
	Musician
	Film director
	Set designer 

	Actor
	Film location scout
	Special effects wardrobe designer

	Sound engineer
	Stunt artist
	Music promoter







Fictitious CSR case study
One notable example of a UK media company facing criticism for poor corporate social responsibility (CSR) is Telly Time. This local television network has been the subject of multiple allegations concerning its operational practices.
Mistreatment of staff: reports emerged that unpaid interns at Telly Time had “passed out through exhaustion”. Former employees have described experiences of bullying, exploitation, inadequate pay and demanding work hours. Additionally, concerns were raised about the company’s use of zero-hour contracts, which, when combined with the expectation that staff cover their own substantial travel expenses, effectively resulted in poverty-level wages. 
Misuse of subsidies: investigations revealed that Telly Time had exploited a subsidy system by submitting low-quality local news footage. A national broadcaster paid £500 per segment, regardless of whether it was broadcast. This practice led to significant financial gains for Telly Time, despite some stations reportedly attracting fewer than 30 viewers per day. 
Lack of transparency and accountability: further investigations indicated that Telly Time was not transparent about its operational locations. The company removed specific station addresses from public listings, replacing them with a single contact address in a business park. This lack of transparency raised questions about the company’s commitment to serving the local communities it was funded to represent. 
These issues highlight significant CSR shortcomings within Telly Time, particularly concerning employee welfare, ethical financial practices and transparency.




The following materials relate to lesson 4: Data management and protection
Fictitious UK Media company case study

UK Media company that has experienced a data breach
Speak provides broadband, TV and phone services to millions of customers in the UK. It also offers mobile services and has a strong presence in the market, making it a major player in the media and telecom sector.
The breach: in October, Speak suffered a major data breach that affected around 157,000 customers. The breach occurred when hackers exploited a vulnerability in the company’s website, allowing them to access personal data stored in Speak’s databases. The breach was significant not only because of the number of affected customers, but also because it exposed sensitive information such as:
· names
· addresses
· dates of birth
· phone numbers
· email addresses
· bank account details (for a subset of customers).
The attack method: Speak was attacked using a method known as SQL injection, which involves inserting malicious code into the company’s web forms to manipulate its database. In this case, the hackers were able to gain access to customer details without directly breaching Speak’s internal systems.
The fallout: the data breach had several immediate and long-term consequences:
Financial impact: Speak faced a fine from the UK’s Information Commissioner’s Office of £400,000, which at the time was one of the largest fines for a data breach. It also experienced financial losses owing to reputational damage, customer churn and legal costs.
Reputational damage: the breach hurt Speak’s reputation, and many customers questioned the company’s ability to protect their data. This resulted in a loss of trust, and Speak faced significant customer churn in the months following the attack.
Legal action: several customers who had been affected by the breach pursued legal proceedings, and the company also had to deal with investigations and scrutiny from regulators.
Operational impact: the breach led to increased operational costs as Speak had to take steps to improve its security posture, including investing in cybersecurity infrastructure, conducting audits and strengthening its data protection protocols.

Solutions to the problem
Response and recovery
In the aftermath of the attack, Speak took several steps to address the breach and recover from the incident as follows:
· Speak provided affected customers with compensation and support, including free credit-monitoring services.
· Speak upgraded its cybersecurity measures and conducted a full review of its IT infrastructure to ensure similar vulnerabilities would not be exploited again.
· It worked to rebuild customer trust, emphasising improvements in its data security practices.
· The company also implemented a data breach response plan to mitigate damage in the event of future attacks.
Lessons learnt
The importance of strong security measures: the breach showed that even established companies need to continually update and strengthen their cybersecurity protocols, especially in areas like web application security.
Proactive customer communication: Speak’s initial response to the breach was criticised for being slow, and many customers were not notified promptly. The company learnt the importance of clear and timely communication with affected customers during such incidents.
Regulatory compliance: the breach highlighted the importance of complying with data protection regulations like the General Data Protection Regulation (GDPR). 


The following materials relate to lesson 5: Compromising on quality of content
Film Set accident
Film Set control measures
Heaven’s Gate case study

Film Set accident 
Film Set is a UK film organisation that produces Westerns and war films. It recently had an incident on set involving the shooting of a camera person. In response to the incident, Film Set created a new health and safety policy. The company also carried out a risk assessment and identified control measures. 
Extract from the health and safety policy
A risk assessment is a valuable tool in preventing and controlling risks in the workplace, helping with the planning of work, the development of safety procedures and reducing the number of accidents. It is also a statutory requirement, and failure to comply would leave Film Set vulnerable to enforcement action with costs to the organisation in terms of fines, increased insurance premiums and the loss of reputation, business and research continuity.
This policy sets out the legal context of risk assessments and clarifies the risk assessment process for those required to undertake them.
Key requirements of the policy are:
· All significant hazards must be risk assessed. 
· Everyone must take responsibility for, and take an active role in, the risk assessment process.
· A risk assessment must be approved before any filming or other activities can commence.
· A detailed risk assessment must be undertaken and recorded when an activity chnages, even if a risk assessment has previously been approved, as the change may affect the risk level.
· Risk assessments must be reviewed before each film contract. 
· Film Set must maintain a risk assessment register.
· Risk assessments must be carried out by competent people (i.e. those with the necessary training, experience, knowledge, skill, etc).
· Risk assessment training is mandatory for all involved in undertaking risk assessments.
· A risk rating of level 1 (low risk) to 3 (high risk) is applied across each area of filming. 
· Sign-off is required before filming or an activity can go ahead. 



Film Set control measures 
These are the risk assessment control measures covering scaffolding and firearms for a World War II film due to be filmed. 
Scaffolding control measures:
· Ensure scaffolding is erected and inspected by a certified professional.
· Conduct daily checks for stability and damage.
· Use proper guardrails, toe boards and safety nets.
· All personnel working at height to use personal fall arrest systems (harnesses).
· Restrict access to authorised personnel only.
· Train crew on safe use of scaffolding.
· Ensure clear signage and barriers to warn and block unauthorised access.
Firearms control measures:
· Hire a licensed armourer responsible for all firearms.
· Prohibit live ammunition on the set and only use blank ammunition.
· Inspect all firearms and ammunition daily before use.
· Train all cast and crew handling firearms on proper safety protocols.
· Enforce strict rules for loading, unloading and handling firearms.
· Establish a safe shooting zone with a controlled perimeter.
· Provide ear protection for those near firearm use.
· Conduct safety briefings before filming scenes involving firearms.
· Have emergency medical staff on set.
General control measures:
· Schedule firearm sequences and scaffolding work separately to minimise interaction.
· Maintain clear communication between departments coordinating stunts, firearms and scaffolding.
· Secure all tools and equipment on scaffolding to prevent falling hazards.
· Conduct a pre-shoot safety meeting to ensure all departments understand the risks and control measures.
· Keep the set clean and organised, with cables and equipment neatly stored.
· Establish clear lines of communication.
· Have a detailed emergency response plan, including first aid kits and fire extinguishers.
· Conduct regular safety audits and briefings.
· First aid: have trained medical personnel and a first aid station on-site.
· Fire safety: equip the set with fire extinguishers and train crew on their use.
· Evacuation plan: develop and rehearse an evacuation procedure.
· Incident reporting: create a protocol for reporting and investigating incidents. 
Heaven’s Gate case study 
Heaven’s Gate is a film that premiered in 1980. The film had a budget of $11.6 million but actually exceeded $44 million to produce. The box office only made $3.5 million. 
While many factors contributed to the downfall of Heaven’s Gate, unpredictable and harsh weather conditions in America were a major factor. The film shoot was often halted or rescheduled because of heavy snow, fog and rain, which wreaked havoc on continuity and scheduling.
The director demanded specific natural lighting conditions which made weather variability a constant obstacle. Days were wasted waiting for the right light that never came as a result of overcast skies.
Snowfall altered the appearance of locations overnight, creating continuity problems in scenes meant to be shot sequentially or set within the same day. Entire sequences were reshot multiple times to maintain visual consistency.
Despite the director’s obsession with perfection, many scenes show visual disjointedness because of shifting weather, with cloudy shots mixed with sunny ones. Time was spent reworking the scenes. The final cut became a five-hour activity, and the narrative was disjointed. Filming took more than a year, rather than six months. The studio had to finance extensive reshoots and associated costs for cast and crew.
Heaven’s Gate was a key factor in the collapse of United Artists as a major studio.
The director’s vision clashed with nature’s unpredictability, illustrating how poor weather, if not properly planned for, can derail even the most ambitious projects.
Source: Adapted from ChatGPT.


The following materials relate to lesson 6: Misleading information 
Belle Gibson case study
Stronger regulations to protect consumers from misleading information
Southport case study
Solutions to avoid misleading information

Belle Gibson case study 
Belle Gibson first gained fame in 2013 after blogging about her “battle with cancer” and launching an Instagram account that gained more than 200,000 followers – a large number at the time when Instagram was still a relatively new platform.
Belle went on to release what the Australian media described as “the world’s first health, wellness and lifestyle app”, The Whole Pantry, which was downloaded more than 200,000 times in its first month.
The app and spin-off cookbook made more than $400,000 Australian dollars, and Belle promised to give a share of her profits to several charities.
However, in April 2015, reporters uncovered that Belle had lied about the amount of money she had given to charity, and when they began to investigate, they uncovered inconsistencies in her story, including in her alleged medical records and the details about her diagnosis.
After being exposed by journalists as a fraud, she confessed the truth in an interview with Women’s Weekly magazine, stating: “No, none of it’s true.” But she refused to take responsibility, insisting she had fallen victim to a shady doctor named “Mark Johns”.
In 2017 she was fined $410,000 Australian dollars for misleading her readers, and in 2021 authorities raided her home after the fine remained unpaid.
As one of the original ‘wellness’ influencers on Instagram, Belle’s story has caught the imagination of the public and inspired several documentaries, as well as a Netflix series.
Source: BBC Bitesize ‘Who is Belle Gibson and why is she trending?’


Stronger regulations to protect consumers from misleading information
The Government could put in place more regulations for the industry. At the moment the Advertising Standards Authority (ASA) has an advisory role. It states adverts should be legal, decent, honest and truthful. This could be a legal requirement rather than just advice.
Ensure influencers clearly label their posts to show they are sponsored and they have been paid to endorse products, using appropriate hashtags (e.g. #ad, #sponsored).
Ensure all adverts are truthful. They must be backed up with accurate evidence (e.g. an advertisement for diet pills must clearly state all the positive and negative effects of taking the diet pill).
Businesses must be fined and their account suspended or banned if they continue to break the regulations.


Southport case study
Just hours after an attack at a dance class in Southport, which resulted in the death of three girls, a surge of misinformation spread online, fuelling protests and riots across the country.
Hundreds of people have since been charged, including several over offences involving social media or other online activity.
A Downing Street spokesperson said the Government had been on “high alert”, and the Metropolitan Police issued a warning about further fake news.
The Metropolitan Police said videos posted on X could “mislead or fuel tension”.
How the fake news spread online
Hours after the attack, an account on X called “Europe Invasion” posted that the suspect was “a Muslim immigrant”, a claim that was entirely false. The post was seen by close to four million users. Despite an official police statement that the suspect had been born in Cardiff, people continued to share this information online.
Later that day further misinformation was posted online, which named the attacker as someone called “Ali-Al-Shakati” and claimed they were an asylum seeker who had come to the UK by boat last year. Again, this was an entirely false narrative.
This post on X, which is thought to have been one of the first to share this false story, gained traction and soon racked up 1.5 million views. By 10pm the same day, posts containing the name had received more than six million impressions. It’s been reported that the user of this viral post was arrested on suspicion of publishing written material to stir up racial hatred and false communication. They have since been released on bail.
Even though the false details shared online were not true, they led to much higher engagement on posts that linked Southport with terms such as ‘muslim’, ‘islam’ and ‘asylum’.
A post on X by account @channel3nownews, which on the surface looks like a trusted news source, led to an article that added fuel to the identity misinformation. Their post on X was viewed more than two million times before it was taken down.
Controversial influencer Andrew Tate, who has a huge 9.8 million followers on X, also contributed to the false narrative in a video he posted online, saying the attacker was an “illegal migrant”. This post has gained more than 15 million views.
Source: Adapted from BBC Bitesize.


Solutions to avoid misleading information
Introduce a media literacy programme in schools/colleges that educates young people. Include teaching users (especially teens and young adults) to:
· spot paid content
· understand exaggeration vs evidence-based claims
· recognise red flags (e.g. miracle cures, “get-rich-quick” pitches).
There could be real-time fact-checking pop-ups on health / finance-related videos. Health and finance advertisements are two areas where consumers are at greatest risk from misinformation.
Journalists have a code of conduct which includes guidance on reporting. Journalists have a professional duty to ensure they are reporting facts and not fake news. 
Influencers should only be given verification badges if they comply with all legal and ethical advertising standards.
Organisations such as X should have systems that make it easy for consumers to report misleading influencer posts.
Whistleblowers who expose deceptive brand campaigns need to be protected from trolling or having their account suspended.
There needs to be a global watchdog that regulates influencer professional behaviour across the industry.


How to identify fake news
Check whether the information is coming from a reliable source. It is important to not repost anything unless the information is correct, or it could unknowingly spread misinformation.
Cross-reference your source with a trusted news website or newspaper to check whether they are also reporting the same story.
Even if the source looks like a real news site, question the name to validate the authenticity.
How to know if a headline is real or fake
Check whether the headline links to a genuine article on a reliable news source you recognise. 
If unsure, check if the headline is real by searching for similar wording online to check whether reliable news sources have covered the story.
Look at the account that has posted the headline; check whether it is a trustworthy source.


The following materials relate to lesson 7: Inclusion of bias within a product or content
Royal Shakespeare Company case study
Hex case study



[bookmark: _Hlk198194811]Royal Shakespeare Company case study
Background
The Royal Shakespeare Company (RSC) is one of the UK’s most prestigious theatre institutions, known for its productions of Shakespearean and classical works. Despite its global reputation and public funding, the RSC has faced repeated criticism for a lack of diversity in its casting and programming decisions.
The incident
In 2012, the RSC staged a production of The Orphan of Zhao, a 13th-century Chinese play often referred to as the “Chinese Hamlet”. The play was adapted by British playwright James Fenton and directed by Gregory Doran, the RSC’s artistic director. Despite the Chinese origins of the story and setting, the company cast mostly white actors in the lead roles, with only three East Asian actors in minor parts. None of the East Asian performers played principal characters.
Criticism and response
The casting decision sparked outrage among British East Asian communities and theatre professionals. Campaign groups such as BEATS (British East Asians in Theatre and Screen) and prominent actors – including Daniel York and Lucy Sheen – voiced strong opposition. They accused the RSC of “yellowface by omission”, arguing that the production sidelined East Asian talent from telling a story rooted in their own culture.
Critics also pointed out the contradiction between the RSC’s public commitment to diversity and its actual casting practices. This incident reflected a broader pattern in British theatre of marginalising actors of East Asian descent, who already face limited roles and visibility.
The RSC defended its choices by stating it had cast “the best actors for the roles” and that the production was part of a wider season of Chinese-themed stories. However, the backlash led to calls for greater inclusivity and long-term reform within the company and UK theatre at large.
Consequences
Public trust: the RSC’s reputation suffered among minority communities, with some calling for boycotts.
Industry debate: the controversy sparked wider industry discussions on structural racism and unconscious bias in casting.
Policy shifts: in the years following, several UK theatres, including the RSC, began revising their casting and outreach policies, although progress remains mixed.
Legacy: The Orphan of Zhao case remains a key example in theatre studies and cultural criticism when discussing racial bias and representation in Western theatre.
Lessons learnt
Representation matters: authentic casting is vital, especially when producing culturally specific material.
Diversity beyond optics: having a few non-white actors in peripheral roles is not enough; meaningful inclusion must extend to leads and creative leadership.
Source: Generated by ChatGPT.



Hex case study
Background
The National Theatre (NT) in London is one of the UK’s most influential publicly funded theatre institutions. Historically critiqued for underrepresentation of minority voices, the NT has taken substantial steps in recent years to address racial and cultural bias in its programming and casting.
The production: Hex (2021–2022)
Hex is a musical reimagining of the Sleeping Beauty fairy tale, directed by Rufus Norris, with a book by Tanya Ronder and music by Jim Fortune. The production was notable not just for its creative reworking of the classic story, but for its intentional use of diverse and inclusive casting and storytelling practices.
Actions taken to reduce bias
· Colour-conscious casting
Rather than defaulting to traditional Eurocentric casting, Hex featured a multi-ethnic cast in lead and supporting roles. The central role of Fairy was played by Lisa Lambe (originally) and later by other performers of diverse backgrounds in subsequent runs, emphasising inclusive representation over conventional aesthetics.
· Story reframing
The musical reframed the classic tale with themes of difference, belonging and otherness – making space for performers and audiences who had traditionally been excluded from Eurocentric fairy tales. The ‘outsider’ perspective of the central character mirrored broader questions of exclusion and prejudice.
· Creative team diversity
The production team involved consultants and artists from underrepresented backgrounds, not only in casting but also in costume design, choreography and music, ensuring inclusivity was present throughout the creative process – not just on stage.
· Open casting calls and outreach
The NT supported the production with nationwide casting outreach efforts, including open auditions and partnerships with training programmes to reach diverse talent who might otherwise be overlooked in traditional casting pipelines.
· Audience engagement
The NT offered free and subsidised tickets to schools in underserved areas and hosted community question-and-answer events to open up dialogue about representation in theatre.
Impact
Industry recognition: the production was praised by diversity advocates and critics for meaningful inclusion rather than tokenism.
New audiences: Hex attracted a broader demographic than typical NT productions, including younger and racially diverse audiences.
Sustainable practice: the NT has since continued to implement inclusive practices in subsequent productions, such as Blues for an Alabama Sky and The Father and the Assassin, reinforcing its commitment to equity.
Lessons learnt
Intentional casting yields richer storytelling: diversity enhances – not detracts from – narrative depth and audience engagement.
Representation requires infrastructure: change must come from all levels, from leadership to technical crew.
Equity is an ongoing process: one inclusive production is a step forward, but systemic change requires sustained effort and accountability.
Source: Generated by ChatGPT.


The following materials relate to lesson 8: Unethical market research
Facebook case study
News of the World case study
News of the World case study teacher guidance


Facebook case study
Background
Facebook became the world’s largest social media platform with more than two billion users by the late 2010s. It offered third-party developers access to user data via an application programming interface (API), which enabled the creation of apps and games that could collect detailed personal information.
The incident
In 2014, a researcher named Aleksandr Kogan developed a Facebook personality quiz app called “This Is Your Digital Life”. Around 270,000 users took the quiz, but because of Facebook’s data-sharing policies at the time, the app collected data on millions of users, including friends of those who took the quiz. It was estimated to be up to 87 million people.
Kogan sold the data to Cambridge Analytica, a political consulting firm. The organisation used the data to build detailed psychological profiles and allegedly influenced the 2016 US presidential election and the Brexit referendum through targeted political advertising.
Facebook’s response
Initially Facebook downplayed the data leak and said it was a breach of policy, not a data breach. In 2018, CEO Mark Zuckerberg testified before US Congress and the European Parliament that it was not a data breach and claimed that Facebook had not broken any laws. 
Consequences
· Reputation damage: Facebook faced global backlash – the #DeleteFacebook movement gained significant followers and damaged Facebook’s reputation.
· Legal and regulatory: Facebook was fined $5 billion by the US Federal Trade Commission.
· Platform changes: Facebook was required to shut down Facebook Analytics in 2021. 
Source: Generated by ChatGPT.

News of the World case study
Overview
The News of the World, a British tabloid newspaper owned by Rupert Murdoch’s News Corporation, was involved in one of the most notorious media ethics scandals in UK history. This case focuses on how unethical market research methods, particularly illegal phone hacking, were used to gather information under the pretext of audience insight and story sourcing.
Background
Company: News of the World
Industry: print and digital media
Country: United Kingdom
Timeframe: early 2000s to 2011
The paper was one of the UK’s most-read tabloids, often relying on sensational stories to attract and retain readership.
Stronger regulations to protect consumers from misleading information
Journalists and private investigators hired by the newspaper engaged in illegal activities such as:
· hacking into voicemail boxes of celebrities, politicians and even crime victims
· posing as market researchers or using false identities to gain personal data
· gathering personal information through bribery of police officers and public officials.
Although framed as audience insight or investigative reporting, these practices crossed into invasion of privacy and illegal surveillance.
Key incident
One of the most shocking revelations was that the newspaper hacked the voicemail of Milly Dowler, a missing schoolgirl who was later found murdered.
This hacking gave Milly’s family false hope that she was alive and interfered with the police investigation. The scandal gained public and political attention, leading to mass outrage.
Consequences
Closure: after 168 years in operation, the News of the World newspaper was shut down in July 2011. Multiple journalists, editors and private investigators were arrested and charged. Key convictions included Andy Coulson (former editor) who was found guilty and imprisoned.
Corporate fallout:
· Rupert Murdoch’s News Corporation lost major advertising and political support.
· A planned acquisition of BSkyB by News Corporation was abandoned.


News of the World case study teacher guidance
Examples of unethical market research:
· Breach of privacy: unauthorised access to private communications.
· Lack of consent: no informed consent from subjects whose data were collected.
· Deception: misrepresentation and fraudulent tactics to obtain information.
· Corruption: bribery of officials for access to confidential information.
Lessons learnt from this case:
· Ethics in market research and journalism must be clearly defined and enforced.
· Companies must balance public interest with individual rights and legal boundaries.
· Effective media regulation and transparency are essential to prevent abuses of power.
Example solutions from the industry:
· Strengthened regulations through Independent Press Standards Organisation (IPSO).
· Increased public awareness of privacy rights and ethical journalism.
· Media outlets have adopted more robust compliance and ethical training programmes.
Source: Generated by ChatGPT.


The following materials relate to lesson 9: Plagiarism
Yesterday case study
Yesterday teacher guidance
Risks for the next generation of musicians
Risks for the next generation of musicians – teacher guidance
Suggested answers





Yesterday case study
Overview
This case explores a plagiarism controversy surrounding the 2019 British film Yesterday, produced by Working Title Films and distributed by Universal Pictures. The film faced legal and public backlash after allegations that its central concept was stolen from a previously published screenplay. While not proven in court, the situation raised serious ethical questions about idea ownership in the film industry.
Background
Company: Working Title Films (UK-based)
Industry: film and television production
Notable productions: Love Actually, Four Weddings and a Funeral, The Theory of Everything, Yesterday
Yesterday was written by Richard Curtis and directed by Danny Boyle. The film tells the story of a struggling musician who wakes up in a world where no one remembers The Beatles, allowing him to claim their songs as his own.
The plagiarism claim
In 2019, screenwriter Jack Malik (ironically, the same name as the protagonist in Yesterday) and his writing partner Gregory Davis filed a legal claim that the film plagiarised a screenplay they wrote in 2006 called Sliding Doors Meets The Beatles. The key similarities included:
· It had the same central concept: a man wakes up in a world where The Beatles never existed.
· It had a similar narrative arc and emotional tone.
· The protagonist’s name Jack Malik matched.
· The claimant argued that the script had been submitted to production companies and contests, where it could have been accessed by people connected to Working Title Films or Universal Pictures.
Legal status
The claim did not result in a full trial. It was ultimately dismissed, with courts citing insufficient evidence of direct access or substantial similarity. Nevertheless, the case drew media attention and industry discussion about the protection of ideas and scripts.
Ethical issues
· Idea theft vs parallel thinking: while courts often do not protect ‘ideas’ alone (only specific expressions of them), many argued the similarities were too close to ignore.
· Credit and compensation: if the allegations were valid, the original writers were denied both recognition and financial benefit.
· Industry barriers: the case highlighted the power imbalance between emerging writers and large studios.
Consequences
· No formal legal penalties for Working Title Films or Universal.
· The claim sparked debate in screenwriting communities and among creatives about protecting their work.
· It raised questions about whether large studios should have stricter protocols for verifying original content.
Working Title Films’ response
· The company did not publicly comment in detail about the claim.
· Richard Curtis maintained that the idea was original and developed independently with Danny Boyle.
Source: Generated by ChatGPT.

Yesterday teacher guidance
Lessons learnt
· Protection of creative work: writers must take steps to register and document their ideas before submitting them.
· Transparency in film development: studios should ensure they have rigorous checks against unintentional overlap with unsolicited scripts.
· Legal grey areas: the film industry often operates in a grey area where multiple creators can develop similar ideas independently.
Industry impact
· Screenwriters became more cautious about pitching ideas without NDAs or copyright registration.
· Inspired more creators to use legal protections like the Writers’ Guild script registration.
· Prompted informal discussion within production companies about ethical sourcing of story concepts.
Source: Generated by ChatGPT.

Risks for the next generation of musicians
Sir Paul McCartney has told the BBC that proposed changes to copyright law could allow “rip off” technology that might make it impossible for musicians and artists to make a living.
The Government is considering an overhaul of the law that would allow AI developers to use creators’ content on the internet to help develop their models, unless the rights holders opt out.
In a rare interview for Sunday with Laura Kuenssberg, Sir Paul said, “when we were kids in Liverpool, we found a job that we loved, but it also paid the bills”, warning the proposals could remove the incentive for writers and artists and result in a “loss of creativity”.
The Government said it aimed to deliver legal certainty through a copyright regime that provided creators with “real control” and transparency.
Sir Paul, one of the two surviving members of The Beatles, said there was a risk that AI would create a “Wild West” in which artists’ copyright is not properly protected.
“You get young guys, girls, coming up, and they write a beautiful song, and they don’t own it,” he said.
“They don’t have anything to do with it. And anyone who wants can just rip it off.
“The truth is, the money’s going somewhere. Somebody’s getting paid, so why shouldn’t it be the guy who sat down and wrote Yesterday?”
He appealed to the Government to think again about its plans, saying: “We’re the people, you’re the government! You’re supposed to protect us. That’s your job.
“So you know, if you’re putting through a bill, make sure you protect the creative thinkers, the creative artists, or you’re not going to have them.”
In 2023, Sir Paul and Beatles drummer Sir Ringo Starr used AI to extract the vocals from an unfinished demo left by John Lennon to produce a new song. The song, billed as The Beatles’ final release, drew widespread praise and has been nominated for two Grammys and a BRIT award.
“I think AI is great, and it can do lots of great things,” Sir Paul said.
“We took an old cassette of John’s and cleaned his voice up, so it sounded like it had just been recorded yesterday. So it has its uses. But it shouldn’t rip creative people off. There’s no sense in that.”
Source: Laura Kuenssberg at the BBC. BBC website. 

Risks for the next generation of musicians – teacher guidance
The Government is currently consulting on proposals that would allow AI companies to use material that is available online without respecting copyright, if they are using it for text or data mining.
Generative AI programmes mine, or learn, from vast amounts of data like text, images or music online to generate new content which feels like it has been made by a human.
The proposals would give artists or creators a “rights reservation” (i.e. the ability to opt out).
Critics of the plan believe it is not possible for an individual writer or artist to notify thousands of different AI service providers that they do not want their content used in that way, or to monitor what has happened to their work across the whole internet.
An alternative proposal would be for artists to opt in to give their permission for their content to be used.
Tom Kiehl, chief executive of music industry body UK Music, said: “Government plans to change copyright law to make it easier for AI firms to use the music of artists, composers and music companies without their permission [put] the music industry at a huge risk.”
“There is no evidence that creatives can effectively ‘opt out’ of their work from being trained by AI systems and so this apparent concession does not provide any reassurance to those that work in music.”
A Government spokesperson said that the UK’s music industry was “truly world class” and had produced “some of the most celebrated artists in history”.
“That is why we have launched a consultation to ensure the UK copyright framework offers strong protections for artists with regards to AI,” they said.
“Our aim is to deliver legal certainty through a copyright regime that provides creators with real control, transparency, and helps them licence their content.”
The spokesperson added that the Government was “keen to hear the views of the music industry on these proposals” and would “only move forward once we are confident that we are delivering clarity, control and transparency for artists and the sector, alongside appropriate access to data for AI innovators”.
Source: Laura Kuenssberg at the BBC. BBC website.

Suggested answers
1. Professional codes that apply to MBP include the National Union of Journalists Code of Conduct.
2. Non-disclosure agreements support MBP companies and stop the scripts of TV programmes being disclosed before the programme is shown on TV.
3. Informed consent is required when interviewing vulnerable people for an investigative documentary. They may have experienced trauma and need to be dealt with sensitively.
4. Personal protective equipment (PPE) is regularly used on film sets to ensure employees are protected from risk of harm.
5. People in the MBP industry regularly face ethical dilemmas – for example, should they use AI rather than paying an actor to do the job?



The following materials relate to lesson 10: Propose ethical business solutions
Professionalism and ethics questions
Professionalism and ethics answers
Fictitious Global Studios case study
Self-reflection form


Professionalism and ethics questions
1. Contestants are participating in a reality show where there is a final winner. Explain why a non-disclosure agreement (NDA) is required.

2. Victims of a natural disaster are being interviewed for a news programme. Explain why informed consent is required. 

3. A streaming channel is collecting information on customer viewing habits. Explain why this information cannot be shared.

4. A documentary producer is on location in Antarctica. Describe one example of personal protective equipment (PPE) required for this situation. 

5. A freelance content creator is making an advert which involves filming an award ceremony. Explain why timekeeping is important for the success of the advert. 

6. Suggest how period costume designers can promote corporate social responsibility.



Professionalism and ethics answers
Please note that these are sample answers. 
1. Contestants are participating in a reality show where there is a final winner. Explain why an NDA is required.
Answer: The TV programme will be filmed in advance so it is important the contestants do not tell the public who won the series as this will spoil the programme for the company. As an NDA is a contract, the contestants will not be able to disclose confidential information about the show, so it protects the company from information being leaked in advance of airing the show. 
2. Victims of a natural disaster are being interviewed for a news programme. Explain why informed consent is required. 
Answer: After the natural disaster the victims will be vulnerable because they will be in a state of distress and shock. Reporters must gain informed consent because they cannot take advantage of the situation. If informed consent is not given and the film footage is used, the victim can sue for damages, and it could lead to criminal prosecution because the reporter is breaking the law. 
3. A streaming channel is collecting information on customer viewing habits. Explain why this information cannot be shared with a third party.
Answer: The streaming channel only has permission to collect data about customer viewing habits so it cannot pass on customers’ information to a third party because this would be breaking data protection laws – it needs consent from the customer to use the data for this purpose. 
4. A documentary producer is on location in Antarctica. Describe one example of PPE required for this situation. 
Answer: An example is thermal clothing such as gloves. This will prevent frostbite which is a health and safety risk.
5. A freelance content creator is making an advert which involves filming an award ceremony. Explain why timekeeping is important for the success of the advert. 
Answer: By arriving on time, it will help the success of the advert because they will be on time to set up the equipment properly. As it is a live event, they will only get one opportunity to film the footage. Keeping to the planned time to film the award ceremony will mean there is more footage to choose from for the advert. If they were late there would be less footage available for the advert. 
6. Suggest how period costume designers can promote corporate social responsibility.
Answer: Costume designers could source materials that are ethically produced. To minimise material waste, they could consider recycling materials from disused costumes. 


Fictitious Global Studios case study
Company background
Global Studios was a leading global media company with a presence in more than 30 countries. Specialising in digital content creation, news distribution and television broadcasting, Global Studios employed thousands of workers in various roles, including on-air talent, production staff and office workers. The company’s expansive operations and high profile in the global market made it one of the most recognised names in the media industry.
Despite its success, Global Studios struggled to maintain consistent operational standards across its global offices. Its focus on cost-cutting and short-term profit often led to neglect in areas such as employee welfare, cybersecurity and corporate culture.
The issues it faced
· Use of cheap labour
Global Studios was accused of outsourcing personal protective equipment (PPE) to factories in developing countries where labour laws are less stringent. These factories, often located in countries with lower minimum wage standards, provide cheap labour to produce PPE at a fraction of the cost that would be expected in Western countries. Workers in these factories often endure poor working conditions, long hours and low wages, which has raised concerns about ethical labour practices and the exploitation of workers. The PPE provided to employees was also substandard.
· Data breach and cybersecurity negligence
Global Studios’ failure to invest in robust cybersecurity systems eventually resulted in a major data breach. Despite handling vast amounts of sensitive customer data, including personal information and payment details, the company had a casual approach to data protection. Lack of organisation procedures and inappropriate use, storage and processing of data led to vulnerabilities.
Hackers exploited these weaknesses and accessed both employee data and confidential content that had not yet been aired or published. The breach not only led to financial losses because of fines and legal settlements but also damaged the company’s reputation. Customers and partners lost trust in Global Studios’ ability to safeguard their information, and several major advertisers pulled their support.
Inappropriate work etiquette 
Global Studios’ corporate culture had long been described as chaotic and inconsistent. There were no formal codes of practice, ethics policies or standard operating procedures across its global offices. This absence of clear guidelines created confusion around acceptable workplace behaviour and work expectations.
Many employees experienced inappropriate work etiquette, such as poor communication, a lack of professional boundaries and even instances of harassment. With no clear guidelines or consequences for misconduct, some employees took advantage of the lax atmosphere, undermining team collaboration and productivity.
Additionally, some managers displayed unprofessional behaviour, including favouritism and a lack of support for their teams. As a result, morale plummeted, leading to high turnover rates and difficulty in attracting top talent.
Generated by Chatgtp


Self-reflection form
Complete a self-assessment, considering feedback from peer. 
	What was good?
Add comments.
	What could be improved?
Add comments.
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Applied approach to delivering core knowledge.
Content area 6: Professionalism and ethics in MBP.

Phase 3
Proposing ethical business solutions related to MBP.
3 lessons

Phase 2
Analysing and evaluating common ethical dilemmas
in MBP.
3 lessons

Phase 1
Concepts of professionalism and ethics in MBP.
4 lessons

Higher order skills development
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