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Introduction

[bookmark: _Int_BxGQTEyX]This resource has been developed to support providers delivering the T Levels in the Creative and Design route, in particular the T Level in Craft and Design. The resource relates to the Core Content.

These materials are designed to support formative, not summative, assessment. Summative assessment is used to accredit learning – for example, by conferring a grade or qualification. Formative assessment is used to support learning and is also known as “assessment for learning”. Formative assessment should be designed to determine where learners are in their learning journey and whether they are progressing at the level expected at a particular milestone. If they are not, then formative assessment focuses on providing learners with feedback on what they have or have not achieved and provides guidance and activities to support further learning. Formative and summative assessments may use the same materials, but the response is different.

This resource has two sections:

1. Formative assessment questions
There are 30 questions covering the following common Core Content Areas

· the creative economy
· the individual in the creative industries
· cultural context and vocabulary
· audience
· legislation/regulation
· professionalism and ethics
· equality, diversity and inclusion
· research skills
· project methodology and administration
· continued professional development.

At the time of developing the resource, the qualification specification was not available. The content in this document relates to the .

There are questions that address the following two assessment objectives:

AO2: Apply knowledge and understanding of contexts, concepts, theories and principles to different situations and contexts.

AO3: Analyse and evaluate information and issues related to contexts, concepts, theories and principles to make informed judgements.

Each question specifies:

· targeted content – the specification reference that the question is designed to assess
· the question itself
· indicative content – an indication of the content that a learner may provide in response to the question. This section also includes a bullet point specific to the assessment objective:
· Applied highlights the key points that may be referred to in their application to the scenario.
· Issue relates to the key points in the scenario that should be the focus of the response.
· a model answer – an exemplar response that meets the targeted content and assessment objective.

When an awarding organisation produces summative assessment materials, it is essential that they lead to valid and reliable outcomes. This means that learners are assessed on what they should be assessed on (validity) and that the evidence is marked in a standardised way (reliability). This is why awarding organisations produce mark schemes – so that examiners can apply the marking in a consistent way and no learner is penalised because of who is marking their work.
	
Mark schemes are not always appropriate for formative assessment. Instead, learners benefit most from narrative feedback and commentary. They need to know and understand where there are gaps in their learning, not simply to know that there is a gap. This feedback may come from their tutor or their peers or through self-reflection. It is essential that learners take on board the feedback they receive through formative assessment. Therefore, these materials do not include a mark scheme as they are not designed to be used for summative assessment. The model answers are intended to be used to support formative assessment. Learners can use these for self-reflection or peer feedback as they model “what good looks like”.

2. Suggested development activities
[bookmark: _Hlk108358771]There is a slide deck accompanying this document. The slide deck relates to 10 of the questions in this document. Learners were asked to answer these 10 questions. The slide deck includes at least two responses to each of the 10 questions. In addition, feedback is provided as a voiceover on the slides, in response to the answers. There are then suggested development activities for those learners to complete to move them forward in their learning.



Section 1: Formative assessment questions

AO2 questions

AO2: Apply knowledge and understanding of contexts, concepts, theories and principles to different situations and contexts.

This refers to the ability to use and apply knowledge and understanding of processes, procedures, generalisations, principles and theories to specified concrete situations. AO2 is about being able to take the understanding of generalities (AO1b) and apply them to specific novel situations. It is more granular than the more extended synthesis/creation that may respond to an analysis (AO3a) of a complex holistic situation/brief.



Targeted content: CK1: The creative economy

Content targeted: Different sources of finance, including grants, incentives,
sponsorship, crowdfunding and commercial

Question 1
A designer is planning a fashion show to exhibit their new designs.

Explain one source of funding the designer could access to support the marketing of the show.

Indicative content
· sponsorship
· loans
· advertising.

Applied: Funding for marketing

Model answer
The best source would be sponsorship. This involves a company giving money to promote its brand and to be associated with another product or brand. This means that the sponsor will benefit from being seen to be associated with the fashion show through the promotion of the show, and the designer will get the money they need to promote it. ￼


Targeted content: CK1: The creative economy

Content targeted: Different business models to enable the monetisation of
creative and craft products and services

Question 2
A ceramics maker has just finished a commissioned sculpture. It was for an award for a well-regarded local businessperson. It involved the use of a specialist glaze and some of the glaze was not used.

Explain two ways the ceramics maker could monetise the commission.

Indicative content
· subscription to video blog
· creating smaller sculptures to sell
· creating other pieces from waste
· selling the waste glaze.

Applied: Monetisation of a specific product

Model answer
The ceramics maker could make one or more products for sale from the waste materials. To keep costs low, they would need to use the same processes and equipment. For example, they could use the kiln to fire the items together with other items.

The ceramics maker could offer the specialist glaze for sale. As it is a specialist glaze, they probably would not reuse it, but there may be other ceramics makers who are looking for a small amount and are willing to buy it.


Targeted content: CK2: The individual in the creative industries

Content targeted: The importance of networking, “you make your own opportunities”, self-marketing and presentation

Question 3
Design graduates have an event to showcase their fashion collections. There is opportunity to stay after the show to socialise with the guests from the industry. 

Explain the importance of the graduates staying for the full duration of the event. 

Indicative content
· contacts
· networking
· self-promotion
· increased knowledge 
· endorsement.

Applied: Socialising after the show

Model answer
By staying after the show, the graduates can approach people from industry and mention aspects of their line that the guests will have seen in the show. They can then introduce themselves to promote what they do. This provides them with an opportunity to exchange contact details. They will then have a gateway to be able to approach the guest again for potential further conversations. ￼


Targeted content: CK2: The individual in the creative industries

Content targeted: Skills and attributes of the individual needed for different organisations, including being ideas-driven, being a collaborative/team worker, drive, resilience, entrepreneurship, commercial awareness, leadership and management

Question 4
A furniture maker has designed an oak chair. The wood supplier has informed them that the wood is now only available at a premium price.

Explain two attributes the furniture maker would need to deal with this situation.

Indicative content
· drive
· resilience
· entrepreneurship
· commercial awareness
· being ideas-driven.

Applied: Increased price of resources

Model answer
One attribute they will need is resilience, the capacity to withstand difficulties. The furniture maker will understand that although the easy option would be not to go ahead with the design, resilience will enable them to find a way for it to work. 

Another attribute is commercial awareness, as they must ensure that they make a profit. The furniture maker will need to consider whether to continue to make the chair with oak, to use another material or to source another supplier.


Targeted content: CK3: Cultural context

Content targeted: Understanding the influence of different social, political,
technological and economic factors on culture and creativity

Question 5
An established jewellery maker uses gold as their signature material. They have an established range that sells well with different retailers. The price of gold has increased significantly in recent months. 

Explain two positive impacts of this on the creativity of the jewellery maker. 

Indicative content
· alternative designs
· alternative materials
· new channels for selling
· new markets for selling
· reduced use of gold
· new techniques.

Applied: Jewellery maker’s creativity

Model answer
This will enhance their creativity as they will need to come up with new designs. For example, they might introduce techniques whereby they mix materials to keep costs low while maintaining their signature design. 

This will also enhance their creativity through their entrepreneurial activity. They will need to target higher-spending customers because the cost of producing their design will increase. 


Targeted content: CK3: Cultural context

Content targeted: Cultural appropriation: risks and impact

Question 6
A fashion designer decides to incorporate elements of Native American culture into their new collection. The designer, inspired by the intricate designs and vibrant colours of the indigenous tribes, creates a line of clothing featuring geometric patterns reminiscent of traditional designs.

Explain two risks that the designer should avoid when incorporating elements of Native American culture into their collection.

Indicative content
· misrepresentation or trivialisation
· economic exploitation 
· erasure of cultural identity
· stifling genuine creativity and innovation.

Applied: Risks of cultural appropriation in a new line of clothing

Model answer
If the designer uses patterns without understanding their cultural significance or context, this could lead to misrepresentation and offence.

If designs are mass-produced and sold without any benefit to or recognition of Native American artisans or communities, it perpetuates economic exploitation.


Targeted content: CK4: Audience

Content targeted: Understanding audience and consumer needs and interests, and the diversity of audiences/consumers

Question 7
A furniture designer specialises in creating innovative seating solutions for modern living spaces. The designer is introducing a new line of sofas. The new design will target young professionals, who value both style and functionality in their furniture.

Explain two ways the furniture designer can cater to the needs of young professionals.

Indicative content
· ergonomics
· modular designs
· minimalism
· compact design
· different uses
· tech integration
· materiality.

Applied: Catering to the needs of young professionals

Model answer
The furniture designer can provide hard-wearing sourced fabric like cotton canvas or polyester blend, which are durable and have longevity. The target market is young professionals, who are unlikely to have lots of disposable income as they are at an early stage in their careers, with high living costs, such as mortgage payments or rent, and limited or no savings. 

The furniture designer can integrate tech by building charging ports into the armrests of the sofas. This will enable professionals to charge their phones, which may be low on battery after work, in a place that is easily accessible for them to look at their phone while relaxing. 


Targeted content: CK4: Audience

Content targeted: Awareness of cultural sensitivities

Question 8
A jewellery maker is planning to introduce a new Welsh-inspired collection.

Explain two ways the jewellery maker can gain insights into Welsh cultural sensitivities.

Indicative content
· conduct cultural research
· collaborate with locals
· observe cultural activities
· carry out trend analysis.

Applied: Welsh cultural sensitivities linked to jewellery design

Model answer
The jewellery maker can observe a local traditional music festival so they can see the costumes and jewellery worn there. Observing the costumes can help them to see what local musicians and people attending the festival wear, so that the new designs can reflect the traditions and cultures specific to Wales.

The jewellery maker can talk directly with cultural communities and locals to gain insights and valuable feedback about local traditions and thus ensure that the designs are represented correctly, without misinterpretation. The jewellery maker can then create designs that truly reflect the Welsh culture, as the contributions come directly from locals rather than second-hand knowledge. 



Targeted content: CK5: Legislation/regulation

Content targeted: Intellectual property

Question 9
A furniture maker has invented a new type of ergonomic chair. 

Explain how the furniture maker can best protect the intellectual property of the design. 

Indicative content
· patent design

Applied: Protecting the furniture maker’s design

Model answer
The furniture maker should patent the design. This is a right for an inventor that excludes others from using the invention, offering it for sale or selling it. It means that no other person or company can copy the design once the patent is approved. 


Targeted content: CK5: Legislation/regulation

Content targeted: Health and safety

Question 10
A silversmith apprentice uses specialist equipment and chemicals to cut, shape and file sheets of silver to make jewellery. The apprentice is required to wear closed shoes at work. 

Explain why closed shoes at work are essential for the apprentice. 

Indicative content
· Health and Safety Work Act 1974
· COSHH
· PPE regulations.

Applied: Wearing shoes at work

Model answer
Closed shoes need to be worn by the apprentice because they are working with heavy metals and extremely heated metals that, if dropped on a foot, could cause long-term damage. Closed shoes will help to reduce the impact because they are a barrier that will reduce the risk of injury. 

Targeted content: CK6: Professionalism and ethics

Content targeted: Corporate social responsibility

Question 11
A fashion maker makes hats out of recycled fabrics. The hats are made from recycled cotton clothing.

Explain why using recycled fabrics to make the hats reduces waste.

Indicative content
· landfill
· reduced natural resource usage, like water
· reduced energy and emissions
· additional use of textiles.

Applied: Making hats from recycled fabrics

Model answer
Producing textiles from scratch is resource-intensive because it uses vast amounts of water, energy and raw materials. Recycling cotton clothing to make the hats conserves these valuable resources because it reuses the cotton. It thus helps to alleviate the pressure on ecosystems, reducing water consumption and lowering the carbon footprint associated with textile manufacturing.


Targeted content: CK6: Professionalism and ethics

Content targeted: Rules of confidentiality – non-disclosure agreements

Question 12
A model was selected to showcase a renowned designer’s latest collection. The designer emphasised the importance of confidentiality and asked the model to sign a non-disclosure agreement. However, on the day of the show, the designer was tagged in a social media post that included a selfie taken at the fitting of the model wearing one of the designs.

Explain why the model is in breach of the non-disclosure agreement.

Indicative content
· sharing sensitive information 
· exposing the design in advance of the show
· quickly reaching a wide audience via a tag.

Applied: Model breaching confidentiality

Model answer
The model breached the non-disclosure agreement by posting a selfie while wearing a design from the fitting on social media. This exposed the design to a widespread audience because the designer was tagged. The authenticity of the design is now compromised because there is a risk that those who mass-produce designs will access the image and reproduce the design.


Targeted content: CK7: Equality, diversity and inclusion

Content targeted: Employment law

Question 13
A jewellery manufacturer is looking to recruit a jewellery maker. Their main role will be to set gemstones in rings. One qualified and experienced applicant identified themselves as being disabled on the application form. The applicant is autistic and was not invited for an interview.

Explain the legislation contravened by the jewellery manufacturer. 

Indicative content
· Equality Act
· employment law
· discrimination
· equal opportunities.

Applied: The jewellery manufacturer’s application process

Model answer
The Equality Act has been contravened. Disability is a protected characteristic, and autism is a hidden disability. The individual was experienced and qualified, indicating that the disability does not affect their ability to do the job. This means that the company did not interview the applicant because of their disability. 


Targeted content: CK7: Equality, diversity and inclusion

Content targeted: Unconscious bias

Question 14
A fashion company whose target market is teenagers is looking to recruit a new digital marketer to promote its products. The person will report to a male staff member who is in their early 30s. There is an established marketing team. There are 25 applicants in total, including a university friend of a member of the marketing team.

Explain two examples of unconscious bias that could arise through the recruitment process. 

Indicative content
· gender bias
· age bias
· affinity bias
· status quo bias.

Applied: Recruitment of the digital marketer 

Model answer
As the recruiter has known the applicant since university, they may shortlist them without considering the skills and knowledge outlined in the application. If the recruiter draws upon information previously learnt at university, rather than the skills outlined on the CV, they are giving the applicant an unfair advantage. 

Recruiting based on seeing that the applicant is young could be an unconscious bias. The manager is 30 and may unconsciously favour someone the same age or younger, thinking that their age is good for the target market. 


Targeted content: CK8: Research skills

Content targeted: The appropriate research methods to use, including primary, secondary, qualitative and quantitative, desk-based and field research

Question 15
A company is looking to design and sell baby clothes in its London shop. It decides to hold a focus group with a mother-and-baby group within 10 miles of the shop.

Explain why this research approach is appropriate.

Indicative content
· local opinion
· targeting the end buyer
· can show designs 
· can see customer reactions
· feedback is authentic 
· quick to get feedback.

Applied: Why the mother-and-baby focus group is appropriate for the baby clothes

Model answer
Having a mother-and-baby group within 10 miles of the shop will establish whether there is a demand for baby clothes in the local area because the people attending live there.

The company can also assess whether the pricing strategy is pitched at the right level, as they can ask the mothers what they would be willing to pay for each item.
 

Targeted content: CK8: Research skills

Content targeted: The reliability and validity of a range of sources, including fact, opinion and bias

Question 16
A ceramic tiling company sends out a questionnaire to establish the preferred method for buying tiles. Online shopping scores the highest.

Explain two ways the company can ensure the results are reliable.

Indicative content
· complete in store
· link to a database 
· provide appropriate and inclusive response options
· define their objectives
· choose the question type
· write clear and unbiased questions
· design an effective layout
· repetition.

Applied: Questionnaire linked to preferences in buying tiles

Model answer
Completing the questionnaire in store supports reliability because it is completed in person. This allows the tile company to see that it has been completed by a person rather than a robot, thus confirming authenticity.

Repetition of questions can test reliability. Therefore, asking more than one question about online shopping as a preference will more reliably check whether the choice is accurate.


Targeted content: CK9: Project methodology and administration

Content targeted: The roles, responsibilities and interdependencies of different personnel on a project

Question 17
In preparation for an exhibition showcasing the works of a famous furniture designer, the curator collaborates with the designer and marketing team.

Explain how the curator’s role contributes to the success of the event.

Indicative content
· vision
· context of the work
· showcasing items
· arranging displays
· labelling work
· signage 
· way-finding
· education programme.

Applied: Curator’s role in the exhibition

Model answer
The curator can help make the event a success by communicating the vision and context for the designer’s work to the public. This is because it deepens the public’s engagement by answering their questions. It also helps the visitors to know what the exhibition is all about and therefore creates a meaningful experience. 


Targeted content: CK9: Project methodology and administration

Content targeted: Project life cycle

Question 18
An independent jewellery designer embarks on a new project to create a bespoke collection of rings using alternative metals. 

Explain how the jewellery designer can manage the execution stage.

Indicative content
· prototypes/samples
· quality assurance
· problem-solving.

Applied: Execution stage of the jewellery line

Model answer
The designer can create prototypes or samples of the rings so that they can test design feasibility. This is important because they need to know whether the design on paper translates to a physical piece that is comfortable and desirable for customers.


Targeted content: CK10: Continued professional development

Content targeted: Professional development

Question 19
A ceramic artist wants to further enhance their skills.

Explain how an advanced ceramic techniques workshop can elevate their craft skills.

Indicative content
· new designs
· improved finish
· new ideas
· enhanced creativity
· better techniques 
· confidence in practice.

Applied: The ceramic artist’s enhanced skills

Model answer
Developing new techniques will help to elevate the ceramic artist because they will be able to apply higher-level techniques when working with clay. This will enable them to create new, more complex designs and therefore open up new market opportunities. 


Targeted content: CK10: Continued professional development

Content targeted: Awareness of recent developments and new developments, e.g. emerging technologies, technological innovation and artificial intelligence (AI)

Question 20
A visionary designer is crafting a revolutionary concept: a futuristic line of wearable tech garments designed to incorporate digital technology with avant-garde fashion. They are determined to redefine the boundaries of fashion and technology.

Explain how the visionary designer can include digital technical innovation in their design.

Indicative content
· augmented reality (AR) 
· virtual reality (VR)
· integration of cutting-edge tech components
· smart fabrics
· AI in design and personalisation.

Applied: Wearable tech garments

Model answer
The designer could create garments with sensors around the armpits so that, when worn, the sensors will monitor heat radiation. Putting sensors near the armpits will get a quick reaction because this is one of the hottest body points. 

AO3 questions

AO3: Analyse and evaluate information and issues related to contexts, concepts, theories and principles to make informed judgements.

This involves complex thinking that distinguishes patterns and relationships, by breaking material into constituent parts, determining how constituent parts are related to one another and holistically inferring underlying assumptions, conditions, relevance or causation.

This requires the ability to analyse and evaluate the interrelated issues arising from a complex scenario to propose the best solution, predict impacts and so on. (This might involve considering a response to a work-related problem or issue – for example, one related to income generation or performance management).



Targeted content: CK1: The creative economy

Content targeted: The different ways that the creative industries drive and
respond to external factors, including cultural, social, political, economic, geopolitical and environmental developments

Question 21
A fashion company promotes itself as sustainable and has developed its own kitemark to highlight its sustainability credentials. It claims sustainability as it makes its own textiles for the garments it sells. 

All its garments are made from linen, which is imported from overseas but transported sustainably. The linen growers are paid Fairtrade wages. The textiles are dyed locally using natural ingredients that are all sourced within 50 miles of the factory. The garments are mainly sold in the Middle East, with the designs tailored to meet the needs of the company’s customer base there. Some garments are made in the factory and all staff receive at least the living wage. Some garments are made in Asia, where workers are paid Fairtrade wages.

Evaluate the sustainability credentials of this company.

Indicative content
· carbon footprint
· natural dyes – environmental benefits
· waste from dyes – environmental issues
· greenwashing
· no recognised sustainability standards
· Fairtrade
· ethics
· health and safety.

Issue: How sustainability is driving business development

Model answer
The company is going some way to being sustainable. It is using linen, which is a sustainable material that does not have too many negative impacts on the environment in the growing phase. It is also hard-wearing, which means that the garments will be longer-lasting and will not get thrown away. The textiles are dyed locally, reducing the potential carbon footprint, and natural dyes are used so that there is limited environmental impact. It is good that all the suppliers are benefiting financially, as they are all paid Fairtrade wages, which supports the development of overseas economies and local communities. Staff are paid the living wage, which is more than the minimum wage, and this shows consideration for their needs.

However, there is a lot of transportation involved in the process of importing the linen, transporting some of it elsewhere to be made into garments and then transporting it again to be sold and consumed somewhere else. This all adds to the carbon footprint of the garments. It would be better if all the manufacturing was done in the same place – either in the UK or in the Middle East, which is the point of consumption. This would limit the carbon footprint. While it is good that staff receive the living wage, some are likely to be highly skilled and it would be more sustainable if their level of skill was recognised in the money they are paid. 

One of the big issues is “greenwashing”. This is when a company claims to be green or sustainable but has some practices that do not meet the sustainability agenda. This company has created its own kitemark for sustainability, but it does not seem that it is sharing the details of what it considers sustainability to be. It is encouraging customers to buy because they think the company is sustainable. It would be more effective if the company was able to meet the standards for an internationally recognised kitemark.


Targeted content: CK2: The individual in the creative industries

Content targeted: Range of careers in the sector, progression and qualifications needed

Question 22
A fashion designer is looking to expand operations. They have successfully built a niche market for their sustainable designs nationally and are now planning to expand into Asia. The designer has a small team of staff that assist with the designs and also work in sales at the one store. The designer is looking to employ a new member of staff. They have always previously recruited staff with fashion-related degrees directly from university. They are now considering looking for different skill sets.

Analyse the implications of the designer employing a member of staff for their digital skills to support their expansion plans.

Indicative content
· digital fashion
· online sales
· social media campaigns
· developing systems
· apprenticeships
· internships
· university links.

Issue: Whether to recruit someone with digital expertise

Model answer
There are many opportunities that someone with digital skills can bring to the expanding business. However, it depends on the digital skills that they have. 

A person that is focused on data analysis would be a good fit to deal with the merchandising that will be needed with this expansion, but they would be less skilled in developing marketing materials. The business currently operates through a shop, but someone with digital skills could open opportunities for online sales if they have the relevant digital skills. This could provide access to markets not only in Asia but also in other continents. 

Digital skills could support the expansion by using techniques such as artificial intelligence (AI) to enhance designs. This is particularly important for sustainability, as AI can be used to minimise waste and determine efficient ways in which designs can be manufactured. Digital skills could also be used to promote designs through social media and also using augmented reality (AR). AR can support online sales through actions such as virtual try-on (VTO). 

These digital skills are now included in some fashion degrees and recruiting someone with both fashion and digital skills would really benefit the business. The digital skills that the new member of staff has will need to be at a high level, so it is likely they will have a degree. This means that the business could potentially go to the university that they usually deal with to find appropriate potential staff. 

However, if the business is employing a member of staff who can only offer digital skills, the business will need to consider whether it would then have the capacity to deal with the proposed growth. For example, dealing with the logistics of operating in another country in another time zone will need a change to the working conditions of existing staff, which may not be acceptable. If the business continues to grow nationally, it may need someone who can take on a sales role. If the new member of staff can only bring digital expertise to the business, this may limit how much the business can expand. 

The business therefore needs to consider where it has skills gaps in order to support the expansion. Digital skills are beneficial to a fashion business, but there are other areas of expertise that may be preferential. The business may want to look at using freelancers with different skill sets initially so that they have access to the skills needed without having to commit to a full-time, permanent employee.
. 


Targeted content: CK3: Cultural context

Content targeted: Understanding how style, taste and trends emerge and evolve

Question 23
One trend from the spring season fashion shows was “short shorts”. 

Discuss how a fashion maker could evolve this trend for the autumn season. 
 
Indicative content
· historical examples
· materials
· purpose
· designs
· styling.

Issue: Evolving fashion trends

Model answer
Short shorts may be a trend for one season, but sometimes a fashion trend can carry on over more than one season. Normally, if it does not change, it is because the season is not relevant. For example, a trend in handbags or underwear is not dependent on a season. If short shorts were to continue to be a trend into the autumn, they would need to evolve. Short shorts can work in the summer, when (in the UK) temperatures are generally mild. However, in the autumn, when there is likely to be rain and much colder temperatures, the trend will fade unless it evolves in some way. 

Fashion makers could look to see how they can bring together two different trends. For example, they might continue the trend of see-through skirts and put those over short shorts to make an outfit. Fashion makers might also look at the materials being used. The short shorts of the summer could become autumn shorts by using wool-based materials rather than cotton or linen. This would mean that they provide some warmth during colder periods. 

However, simply changing the materials may not be sufficient to keep the trend popular, as the summer is likely to see people wearing short shorts with bare legs and sandals. For the autumn, alternative styling would be needed to show how the trend could be worn with some comfort. This may involve adding thick tights, high boots or a skirt that flows from the back. These approaches would add some warmth to the outfit to make it more accessible in autumn. This is assuming that the short shorts will be used in everyday leisure wear.

The trend could also evolve by focusing on the purpose of short shorts. Rather than being promoted as everyday leisure wear, they could be styled as evening wear, accompanied by a thick coat for outdoor use but keeping the same style as the summer for use indoors. Fashion makers could choose to use any one of these approaches to evolve the trend in isolation, presenting a unique approach or a combination of approaches to appeal to a broader range of individuals.


Targeted content: CK4: Audience

Content targeted: An awareness of cultural sensitivities 

Question 24
A surface pattern designer specialises in creating intricate designs inspired by various cultural motifs and traditions. The designer has a deep appreciation for cultural diversity and aims to celebrate and honour different cultural identities through their work.

The designer receives a commission from a global fashion brand to create a collection of surface patterns for their upcoming line of clothing. The brand intends to feature designs inspired by traditional African textiles, aiming to celebrate African heritage and craftsmanship. The designer is excited about the opportunity to contribute to such a meaningful project but understands the importance of approaching it with cultural sensitivity and respect.

Discuss the importance of considering cultural sensitivities in the new designs.

Indicative content
· cultural research
· immersion in traditions
· authentic design
· drawing inspiration
· seeking feedback
· adjusting designs
· showcase diversity
· respectful homage
· ethical practices
· cultural appropriation.

Issue: Effectively represent cultural sensitivities

Model answer
For a surface pattern designer tasked with creating designs inspired by traditional African textiles for a global fashion brand, it is essential to approach the project with cultural sensitivity and respect to ensure authenticity and avoid cultural appropriation. Cultural appropriation occurs when cultural imagery and materials are used out of context. The fashion industry is often criticised for taking ideas from other cultures and using them in inappropriate contexts. It is important, therefore, that the designer takes every precaution to avoid this. 

This does not mean to say that this designer cannot use symbols of different cultures for this commission. They have clearly been inspired by other cultures in their designs and have been successful with it. So the designer should first conduct thorough cultural research to understand the history, symbolism and techniques behind traditional African textiles. This knowledge will enable the creation of designs that authentically honour African heritage. This research could involve engaging with local artisans to understand the inspirations for the designs that authentically represent the culture. The designer should ensure that the designs pay respectful homage to African culture by integrating traditional motifs with original elements, rather than copying them directly. 

Engagement with local artisans can expand beyond the inspiration for the design and including seeking feedback from cultural representatives. This can help the designer adjust their patterns to avoid insensitivities and ensure they are seen as respectful tributes. Throughout this design process, the designer will be proactively engaging with cultural representatives rather than ignoring cultural sensitivities. 

As the brand of this designer is based on other cultures, they would not want this commission to lead to accusations of cultural appropriation. This could damage the designer’s and brand’s reputation, resulting in consumer backlash and potential legal challenges, especially if cultural elements are used without proper acknowledgement or permission. By engaging with the culture, seeking feedback and respecting traditional elements, the designer can create a collection that genuinely celebrates African textiles while maintaining ethical standards in cultural representation. This not only enhances the authenticity of the designs but also supports ethical practices in the fashion industry.


Targeted content: CK5: Legislation/regulation

Content targeted: The environment and sustainability

Question 25
A small furniture company operates from a trendy converted warehouse in a high-cost urban area popular with tourists. The company has operated from this location for over 50 years. The business has not changed its operations significantly since it first opened and likes to promote the expertise of its artisan makers.

In addition to being popular with tourists, the area is known for its young, environmentally conscious population. Whilst tourists are clients of the business, local people generally are not. The company consider this is because they are expensive and have looked at ways of reducing costs. The company has decided it needs to be more sustainable and environmentally friendly. It has met with a local community group, who have indicated that it expects more of the materials used by the company to be from local sources. However, the company faces significant financial constraints which limit its ability to invest in sustainable technologies and processes. 

Discuss how the company can balance affordability and environmental responsibility.

Indicative content
· financial constraints
· market demands
· balancing cost and sustainability
· legal requirements.

Issue: Sustainability versus affordability

Model answer
A small furniture company operating from a trendy urban warehouse faces the critical challenge of balancing sustainability with affordability. Financially constrained, the company struggles to implement sustainable practices, which may be costly. For example, eco-friendly materials like reclaimed wood could be difficult to find locally, despite the expectations of local people that such materials will be used. If the company were to use energy-efficient technologies like solar panels, the local community may feel that this impacts on the aesthetics of the area. Such technologies would also be costly to introduce. The company needs to look at introducing measures that are not costly. To balance sustainability with affordability, the small furniture company can adopt several cost-effective strategies. It could start with less expensive practices, such as recycling, and look at ways of using waste timber products and materials for new lines of furniture. Sourcing materials locally reduces transportation costs and carbon footprints, supporting the local economy while appealing to eco-conscious consumers. Although it may be difficult to source local timber in an urban area, there are opportunities to source other materials, such as fabrics and prints for coverings. The company could specialise in amall upcycled items of furniture, which would be of interest to the tourist market as tourists could take them away. Focusing on custom orders minimises material costs and reduces overproduction, ensuring each piece has direct consumer demand. By implementing these strategies, the company can gradually enhance its sustainability while maintaining financial stability, thereby meeting both market demands and regulatory requirements.


Targeted content: CK6: Professionalism and ethics.

Content targeted: An understanding of professional standards and conduct in the workplace

Question 26
A ceramics maker is invited to a charity event. The event is to promote ceramics products made by schoolchildren in Africa. The event is attended by potential buyers of ceramic products. The ceramics maker has business cards with their details as well as leaflets showing some of their designs. The ceramics maker gives out the cards and leaflets to people attending at the event. 

Discuss the ethics of the actions of the ceramic maker. 

Indicative content
· another event for their purpose
· competition
· other charities
· stakeholder interaction
· codes of conduct
· professional standards. 

Issue: Using someone else’s event for self-promotion 

Model answer
The ceramics maker’s choice to distribute business cards and leaflets at a charity event poses ethical questions. Using this charitable platform for self-promotion might divert attention from the event’s primary goal, potentially reducing its overall impact in benefiting children. This action could be seen as exploiting a charitable cause for personal gain, which might harm the integrity of the event and potentially damage relationships within the ceramic’s community. 

However, it is also possible that the ceramics maker intended to network within a context that seemed appropriate, given the shared interest in ceramics. 

The key to navigating such situations ethically lies in ensuring that promotional activities do not overshadow or detract from the event’s charitable objectives. The ceramics maker could have coordinated with event organisers to find a way to contribute to the event’s success, possibly by offering to help publicise the charity or by donating a portion of any sales directly attributed to contacts made at the event. This would have given an ethical reason for attendance and networking. 

This approach respects the mission of the event while still allowing for professional networking and promotion.



Targeted content: CK7: Equality, diversity and inclusion

Content targeted: Barriers and how to overcome them

Question 27
In the fast-paced world of the fashion industry, numerous barriers often hinder progress and success. Despite efforts towards diversity and inclusion, the fashion industry still struggles with systemic barriers that prevent equitable representation. BIPOC (Black, Indigenous and People of Colour) designers and models, as well as those from marginalised communities, often face discrimination and lack of opportunities.

Discuss how systemic barriers can be overcome to support more equitable representation in the fashion industry.

Indicative content
· diversity initiatives: implementation strategies
· inclusion training: education programmes
· policy reforms: legal adjustments
· talent scouting: expanded search areas
· community engagement: local collaboration
· media representation: diverse portrayals
· accessibility measures: inclusion efforts
· cultural awareness: sensitivity education.

Issue: Underrepresentation of certain demographic groups in the fashion industry

Model answer
To overcome systemic barriers and foster equitable representation in the fashion industry, concerted efforts are crucial across several key areas. Industry leaders must prioritise diversity at every level, initiating programmes like scholarships, internships and mentorships that actively support BIPOC designers and models. 

Additionally, inclusion training can help dismantle biases and educate stakeholders about the importance of diverse beauty standards, including various body types, sizes and abilities. Policy reforms are also essential; the industry should enforce non-discrimination and actively promote diversity through set guidelines that mandate inclusive representation in fashion shows, advertising and media. Expanding talent scouting to marginalised communities and collaborating with local organisations can introduce new perspectives and broaden opportunity access. Media plays a vital role in normalising diversity by featuring a wide range of models and designers, challenging traditional beauty norms. 

These strategies collectively drive a more inclusive and innovative fashion industry.


Targeted content: CK8: Research skills

Content targeted: The appropriate use of information, including an understanding of what constitutes plagiarism

Question 28
A furniture design company has recently been nominated for a prestigious design award for its new chair collection. The designs have received attention for their unique fabric patterns. However, allegations of plagiarism surface when similarities are noticed between these patterns and those displayed at an international furniture exhibition, allegedly originating from a different cultural background.

Discuss the difference between inspiration and plagiarism in furniture design.

Indicative content
· plagiarism 
· inspiration
· cultural appropriation
· acknowledgment and credit
· design protocols.

Issue: Possible plagiarism of culturally inspired design patterns

Model answer
Plagiarism accusations in design highlight the fine line between inspiration and direct copying. Plagiarism is when the furniture designer presents work that comes from another source as their own. 

The furniture design company is accused of using fabric patterns like those showcased at an international exhibition. This means that it is facing allegations of plagiarism. However, designers can be inspired by what they see, hear and feel. They take an idea and build on it to make it their own. That means that there could be a lot of similarity between two designs because they both had similar inspiration. 

It does not necessarily mean plagiarism, as a designer could have taken an idea and transferred it to something new. The question is how much of the original idea is evident in the new design. This is often where there are accusations not just of plagiarism but also of cultural appropriation. 

A designer could be inspired by a particular cultural idea, such as the design of a chair or the design of the material covering a chair. Without context, if this cultural idea is then used, it is considered to be cultural appropriation. 

To be considered for a design award, a company usually needs to prepare a submission. This submission provides an opportunity to highlight the source of inspiration. This information could also be included in any sales materials. In this way, the company can credit the original source and possibly seek an agreement with the original creators. 

The company should proactively refine its design protocols to ensure all inspirations are clearly documented and credited, thus safeguarding against future accusations and reinforcing a commitment to ethical design practices.


Targeted content: CK9: Project methodology and administration

Content targeted: Budgeting, scheduling and financial management

Question 29
A jewellery designer has won a commission to create a bespoke collection for a high-profile gala. Facing financial challenges, the designer incurred significant upfront costs by creating a prototype to secure the contract. Additionally, the cost of materials like gold makes up a large portion of the project budget. Despite these costs, the gala organisers have set a cap on pricing, forcing the designer to initially set a low selling price. The designer plans to charge a 50% deposit but this does not cover all the upfront material costs.

Discuss how effective budgeting could have led to a positive outcome for this commission.

Indicative content
· components of a budget
· standards for controlling costs
· financial monitoring expenditure
· cash flow
· project viability.

Issue: Financial management in jewellery design

Model answer:
Crafting a bespoke jewellery collection for a high-profile gala demands meticulous financial planning, tight scheduling and effective budget management. Successful completion relies on careful budgeting to manage high material costs, such as gold, without compromising quality, even when faced with pricing caps set by gala organisers. 

A budget would have helped to identify fixed and variable costs as well as any one-off expenses. For example, the designer may need to meet with the client to carry out measurements and share ideas for the design. 

As it is a bespoke piece, the fixed costs will only relate to overheads such as rent and any loan repayments, perhaps on equipment. Once this information has been identified, it is then possible to work out if the selling price makes the project viable. In this case, the cap on the price was not known at the outset. 

Budgeting requires not only clarity about the initial budget but also monitoring of expenditure to ensure that there are checks throughout the process. This would have given the designer time to amend the designs to take account of the price cap. 

Taking a 50% deposit that does not cover the overall cost will still mean that there is an overall loss, but it will aid cash flow so that the designer has the funds to pay for any additional materials or perhaps to start working on another commission that could be more profitable.


Targeted content: CK10: Continued professional development

Content targeted: Awareness of recent developments and new developments, e.g. emerging technologies, technological innovation and artificial intelligence

Question 30
A ceramic artist is known for their sculptures. The artist has recently started working with some new experimental materials. They are still having to perfect their approach to using these materials.

The artist has been commissioned to create innovative pieces for a themed exhibition. There is a tight deadline, but this is a fantastic opportunity and they are excited to have been selected for the commission. The artist contemplates using artificial intelligence (AI) to expedite the design process and optimise material use.

Evaluate the use of AI to enable the deadline to be met.

Indicative content
· rapid design generation
· material optimisation
· artistic innovation
· operational efficiency.
· 
Issue: AI integration in ceramic art

Model answer
Integrating artificial intelligence (AI) into the ceramic art process can significantly enhance both the creativity and efficiency of artists, particularly when faced with tight deadlines and the use of new materials. 

AI enables rapid design generation, allowing artists to quickly explore various designs and adapt them to unique material properties. This helps not only in meeting exhibition timelines but also in pushing the boundaries of traditional ceramic art by exploring complex patterns and shapes. 

There are therefore several benefits to using AI, as it is more likely that the artist will have something completed for the exhibition. However, this technological shift also impacts the traditional perception of craftsmanship, introducing questions about the authenticity and uniqueness of AI-influenced art pieces. T

here are ethical issues, as the artist will need to consider whether to credit the use of AI in their designs and this may lead to questions about their artistic ability and future commissions. 

Ultimately, the use of AI in ceramics offers a blend of innovation and operational efficiency but requires careful consideration of its artistic implications.
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